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H GARNIER AEZMEYETAI 2TO GREEN BEAUTY

GREEN BEAUTY IN'A ONOY2Z MA

To TIEPOOEVO £T0C TOV YEUGTO TIPOKANTEIC, YIO
™ BIWoIUN oVATTTLEN, PE KATIOIEC EE OUTWV VA gival
T aLEAVOPEVO TIOOOOTA (PTWXEING Kal avepyiag,
N aLEOVOUEVN TIOYKOOMIO TIOAITIKA] OOTABEID, Kol N
EUPAVION NG EVEPYEIOKNCG Kpiom g, EmmA&oy, 3w kat
KATOIO XPOVIQ,, Ol EMITIWOEIC, TNE KNIJOTIKIC OANYTG
€ival o OPOTEG OE OPKETEC TIEPIOXEG H €kBeon
™G AloKuBepVNTIKAG Emitporni yia v KAJOTKA
ANMOy yia To 2022 TIOPOULCIOCE, Yot GAAN JIO (popd,
TO TPWTA ONUEInl KOl T OPIal TOL OIKOCLOTHOTOC LIOG
KOl TOU TPOTIOL [E TOV OTOI0 TPOCOPUOLETaN TNV
unePBEpPPIaVON Tou TMavAT. Ev péow autwv Twv
TIPOKAICEWV, TUIOTEVOULE OTI, TWPO TIEPICTOTEPO OO
TIOTE, £XOUIE KOBIKOV VO SPACOULIE, KOl TIPETIEL VO TO
KAVOUIE IE TIEPICOOTEPT OAANAEYYU).

I aUTO, EMITOXVVOULE TNV OMOCTOA HOC TIPOC,
10 GREEN BEAUTY A ONOYZ MAS. Me peydin
UTIEPN@PAVEIQ, OVOKOIVWVOULE TIEVTE CNUOVTIKEG
deopeloelg yia 10 Green Beauty mou avoAdBope
10 2022 Kal o1 omoieg Ba kaBodnyrioouv TIC SPATEIG
HOG YIa TNV EMOPEVN XPOVIKL:

TENOZ ZTA MANTHAAKIA: ATIO Ta TEAN TOU
2023, dev Ba TTOPAYOUPE TIAEOV OVTNAGKIOL.

MIMOYKAANIA  MICELLAR  WATER  AlNO
100%* ANAKYKANAQZIMO TMAAZTIKO: To 2022,
KUKAO@OpPNOE TO 1o pmoukdAl Micellar Cleansing Wa-
ter and 100% OVOKUKAWEVO TIAOCTIKO.

DAKEAIZKOI ME BAXH TO XAPTI: Kd&voue
" METAPOOT OTOUG POKEAICKOUC, CUCKELOCIOG TWV
UQOCUATIVWV IOCKWVY oG, Ol OTIoIol (pTICKVOVTOl
TIAEOV LIE BACT) TO XOPTi AVTI YIO TO TTAOCTIKO.

YMNEYOYNH EMIKOINQNIA: H Garnier €yive
Mo oMo TIC TIPWTEC, UAPKEC, OUOP@IAC TIOV, JECW TNG
EMKONWVIOC TG, TTPOWONCE pNVOPoTa TIoL 3oneolv
TOUG KOTOVOAWTEG VO LIEICOLY TOV AVTIKTUTIO TOUG
OTOV TAOVAT™.

PLASTICS FOR CHANGE: BEwvioxboope
SEOPEVOT] HOG VO GUUBAAOULE 0TIV KOTOTIOAEWINGT) TG
PUTOVOTG OO TO TAICTIKA GE CLVEPYDTIal LIE TV Plas-
tics for Change. To 2022, GVOIEE €TTIOTC TO TIPWTO PO
KEVTPO CUNOYTIG TAOCTIKGWV OTO Toeval TG VdioG,

ATG TV ‘EkBeon Mpoodou Biwoudétmog tou
2021, £x0upEe SOUAEYEL OKANPA Y10 VO ETITUXOULE TOUG
OTOXO0UG HOG YIO TV KOTOMOAEUNOT] NG KAIHOTIKIAG
OAMOYNC OAAG KOl YIO VO CUVEICQPEPOULIE OKOMA TIIO
Evepydl OTOUG ZTOXOUG Biwong Avamuéng tou
OHE. Zuvexioope va onpifOLUE KOVOTIIEC OE OAOV
TOV KOOLO PE TO €10KA MNpoypdupomor ANNAEYYONg
pog kon og ouvepyooio pe to Plastics For Change.
Mpoaydyope TV TOAUHOP@IO Kol T CUTEPIANYN
KOTA TNV OANNAETTIOPOIOT) OIG, IE ETAPOLG Kol SIdipopa
EVdI0PEPOIEVAl EPN, oupmePNapBovouEVwY MKO,

KOTOVOAWTAOV Kall E18IKWV. Madj, To 2022, unoompiéape
143l kovOTTEC O OAOV TOV KOOLO, dnaadn 217
TIEPIOCOTEPEC, KOVOTITIEG aMO OT TO TIPOINYOULIEVO
£10C,

Kévope mpoodo om Ofopevor) oG va
XPNOIOTIOIOUE AlYOTEPO VEO TIAIGTIKO KOl IEPICOOTEPO!
OVOKUKAWOTIO LAIKAL. Evioooe eTtiong SUVAEIG JE T
Loop Industries, XpNOJOTIOIOVTOG TNV TIRWTOTIOPIOKT]
NG TEXVOAOYIO OEPIOPIOTNG OVOKUKAWOILOTITIOG,

Evioxboope ) O€0PELON HOG VIO EMCTUEG
& OULVPEDEIC TIIO PINKEG TIPOC TO TEPIBAAOV, EVW
ONMUEIDCOE ETONC TEPAMEPW TIPOODO CTOV CTOXO
HOG Vo PTACoLPE oTo 100% TN XProN OVOVEWGCIUNG
EVEPYEIOG GE OAEC TIG, PIOUNXOVIKES EYKOTOCTACEIC IOC,
£€w¢ T0 2025. Zr)uePa, TO 67% TWV EYKATOCTAGEWV HOG,
Xpnoiuorolovy 100% AVOVEWCILIEG, TINYEC EVEPYEIOG,

TENOC, OUVEXICOUE TIC TIPOCTIABEIEG PAC VIO TN
BeAtiwon ¢ SIAPAVEIAG TPOC TOUG KOTOVOAWTEG,
npocBETovTag aglomaotn Zrpavorn MNepIBaANoVTIKOU
& Kovwvikol AVTIKTUTIOU 0€ ONO KOl TIEPICCOTEPQ
TPOIOVTA YOG,

H TET0pT™ €010 EKOEOT| P0G TIEPIEXEI OEDOEVA

KOl OTOTIOTIKA OTOIXEI OXETKA PE TV TIPOOS0 TIOL
onpeIdnke 1o 2022 mpog 1o GREEN BEAUTY T1A
ONOYZ MAS. 'Exel eleyxPei and aveZdpuro Tpito
HEPOC, EMEIDN EKTIUOVKE TN SIOQAVEID! KOl TICTEVOLIE
o1 gival {WTIKTC ONUOCIOG YO TIC TIPOCTIABEIEG oG yia
Booomo.
Oa NPEND VOl EVXOPICTIIOW OAEC TIC OIABEC, DG, KOBWC
TIOTO! OTTO OAX OUTA SEV B! FTOV EPIKTO X TO TTIAB0G
KOl TV 0ooiwaor] Toug, Méoa amnd okANpr] SOUAEId,
€XOUUE KOTOPEPEL VO KAVOULIE TEPACTION BriUoT OTIG,
deopeloelq Pog yio T Pioipotmo. Avoyvwpi(Oupe
OTl UTTIAPXOUV TIOAMEC, OKOLIO! TIPOKANTEIC, IIPOOTA LG,
OMG TIOTEVOUE €ETTIONC 0T UMOPOULE VO adPAEOLKE
EUKAIPIEC KOl VO TIPOXWPINCOULLIE TIPOC, £VAl TIIO TIPACVO
HEMOV. EATti¢w va IoBACETE e eVdIOQEPOV QU TNV
"ExBeon Mpoddou BIoouoTr oG Kot vor OTMOKTOETE It
KOAUTEPN EIKOVA Yia TOEidI TC Gamier Tipog N BIKain
opopPIAL.

MPOEAPOX
THX GARNIER

*100% >THN EYPQIMH AMNO TON OKTOBPIO TOY 2022 A MMOYKAAIA 400ML H AIFOTEPO. EZAIPOYNTAI TO KAMAKI, Ol ETIKETES KAI TATIPOXOETA.

** BA.MEPIZXOTEPA XTH Z.11



ANNHAETTYH & NMOAYMOP®IA

502 TO 2025 o

H GARNIER EXEI AEZMEYTEI 1,431 <
NA ENAYNAMQZ>EI KOINOTHTEX
1.500 KOINOTHTEZ ENIZXYOHKAN

MANQ AMO TO

86% ¢
TQN EPFAZOMENQN MAS APOZIQMENOI
AENE OTI & & EPFTAZOMENOI
TO TMHMA TOYX & ETAIPOI
SYNEBAAE

STH BIQZIMOTHTA
TO 2022**

ANAKYKAQMENA
& ANAKYKAQ2IMA YAIKA

502 TO 2025 10 2022

TO 46%© TON MAAZTIKON
ZYZKEYAZION MAX KAI TO 70% @
TQN ZYNOAIKQN ZYZKEYAZION MAX
EINAI ENMANAXPHZIMOIOIHZIMEZ,
ANAKYKAQZIMEX
H KOMIMOZTOTOIHZIMEX

TO 100% ¢ TON NAAZTIKQN
ZYZKEYAZION MAZ OA EINAI
ENANAXPHZIMOINOIHZIMEZ,
ANAKYKAQZIMEZ
H KOMIMOZTOrMOIHZIMEX

EQ2 TO 2030

2TOXOX MAX EINAI NA XPHZIMOINOIOYME
0% NEO MNAAZTIKO XTIX XYZKEYAZIEZ MAZ,
E=OIKONOMQNTAZ MNEPINOY 40.000 TONOYZX
NEOQOY MNMAAZTIKOY ETHZIQXZ

70 2022

INCLUDING 17,3% & PCR

4%< METAAAO

TOY NMNAAXZTIKOY PET NOY XPHZIMOMNOIOYME
MPOEPXETAI ANO ANAKYKAQMENA YAIKA

THX ETHZIAXZ KATANAAQZHZ MAAZTIKOY
ANTIZTOIXEI ZE ANAKYKAQMENO MNMAAZTIKO
53%¢ NAASTIKO
>YMMEP. 38,6% & PCR
NEQY MNAAZTIKOY
E=OIKONOMHOHKAN XAPH
2TH XPHZH ANAKYKAQMENOY MAAZITIKOY

* KOINOTHTEX MOY NPOMHOEYOY A 0 A ME/ QOEAOY AMO TA MPOTPAMMATA AAAHAEITYHS TOY OMIAQY L'OREAL

7,463 ¢

AIKAIOYXOI
MPOIrPAMMATQN
ANNHANAEITYHZ*

AIKAIOYXOI
PLASTICS e
FOR CHANGE*** cHANGE

4,708. :
5 C Y

38%
>YMIEP. 36,5% PCR

53%
YYMIEP. 38,6% PCR

59,2%:.

TON
ZYZKEYAZIQN MAZ****
OTIAXNONTAI ATIO ANAKYKAQMENA

H ANANEQZIMA YAIKA

* AMNO TO 9 N EPQTHOE N OMAA/ y R A * AHPO®OPIEZ, BA. 2. 60.

“** IPQTOTEN

2 YNOEZEL2 PINIKEZ 2TO NEPIBANMON

s EQ> 2030
_ — TO 95% TON ZYZTATIKQN Q a
MAZ ©A EINAI BIOAOTIKHZ Y Y
(o) MPOEAEYZHZ H ©A MPOEPXONTAI
99 /o © AMNO OPYKTA ZE A®OOONIA
TON NEON H H AMNO KYKAIKEZ AIAAIKAZIEZ
TON ANANEQMENQN

MPOIONTQN GARNIER EXOYN e TO 2022 TO 2022

BEATIQMENO TO 63%© TON ZYZTATIKON MAX TO 80%“ TQN BIOAOTIKON
NEPIBAANONTIKO EINAI BIOAOTIKHE MPOEAEYZHE ZYZTATIKON MAX
H KOINQNIKO MNMPO®DIA H MPOEPXONTAI AMO OPYKTA EINAI BIQZIMHZ MPOEAEYZHE
— —_ ZE AOOONIA H AMO

KYKAIKEZ AIAAIKAZIEX

99% Twv | .
EG AN OUCTATIKGV paG TO 80% A TA MPOIONTA
glval vegan

** XQPIZ SYITATIKA ZQIKHS MPOEAEYIHS. MEPINOIHZHZ MAAAIQN

XPH2ZH ANANEQ2IMQN TMHIQN
ENEPIEIAZ

100% & ANANEQZIMH 76%< ANANEQZIMH
IN 2022 ENEPIEIA =TIZ ENEPTEIA XTIZ
'55% BIOMHXANIKES BIOMHXANIKEZ
© ErKATASTASEIS MAX ErKATASTASEIS MAX
o =
AINOAHWH NEPQY ZTIX
BIOMHXANIKES EFKATASTASEIS 0% AIMNOPPIMMATA >E XOMATEPE>***¢
MAZ ZYT'KPITIKA ME TO 2005

2 E XOMATEPE> ***
CRUELTY FREE INTERNATIONAL

ALL GARNIER PRODUCTS ARE APPROVED BY
CRUELTY FREE INTERNATIONAL
UNDER THE LEAPING BUNNY PROGRAM

*2E OTI AOOPA TA ZYZTATIKA BIQXIMHZ MPOEAEYZHX, H MPOOAOY MAY KAOOAHIEITAI AMO TIZ EZHY BAZIKEZ APXEX: EZAYXDOAAIZOYME THN IXNHAAZIMOTHTA

TON MPAQTON YAQN, TNQPIZONTAX THN MPOEAEYXH TOY OYTOY AMNO TO OMOIO MAPAFONTAI* AIAXDAAIZOYME OTI Ol XYNOHKEX EPFAXIAY EINAI A=ZIOMPENEIZ

KAI AXOAAEIZ TTIPOAFOYME THN ANAMTY=H KAI TH XYITKOMIAH TON KAAAIEPTEION TIA BEATIQZH THX AIABIQXH> TON MAPAIQION ME YEBAXMO ZTHN MNMAPAAOZIAKH
FNQ>H THZ BIOMOIKIAOTHTAY, ZYMOQNA ME TIZ APXEX TOY MPOQTOKOAAQY THZ NAIKOIA- EMIAEFOYME MPAKTIKEX KAAAIEPTEIAZ KAl ZYTKOMIAHZ ME TNOMONA
THN MPOXTAZIA THX BIOMOIKIANOTHTAZ, KAI IAIQZ TON AAZQN- ANAZHTOYME MIO BIQZIMEZ TEQPIIKEX AYZEIZ, ME XAMHAO AMOTYMNOMA ANOPAKA

* XQPIX KANONIZTIKOYX MEPIOPIZMOYX.



H GARNIER AEZMEYETAI 2TO GREEN BEAUTY

GARNIER

TO INMPQTO MIMNOYKAAI

MICELLAR WATER

Al'O MNAAZTIKA
AlTOPPIMMATA

[MOY MEXPI INMPOTINO2 AEN HTAN

ANAKYKAQZIMA

H Garnier aventuée €va PMOUKAAL OO 100% OVOKUKAWOIPO KOl OVOKUKAWPEVO TTAQCTIKO PET**
yla To €EQIPETIKA dNUOPIAEC Micellar Water, XpnoIJOToIOVTAG TNV TIPWTOTOPIOKH TEXVOAOYIa
ATMEPIOPIOTNG AVOKUKAWCINOTNTAG TNG Loop Industries.

H Garnier, pla and TI¢ MPEYAAUTEPEC
HOPKEG  OHOPPIAG NG  HAJIKAG  Oyopdq
TOYKOOUiwG, e€vioxuoe 1 O€opeucn NG
va OULURBAAEl OTn MPEIWON TWV TAACTIKWOV
ATOPPIPUATWY, EVAOVOVTOCG OUVAUEIC PE TNV
TIPWTOTOPIAKY ETAIpEia  TEXVOAOYIOG Loop
Industries. AuTO TIOU TIAAQIOTEPO BewpEiTO
anmoOBANTO 1 TAACTIKO XOUNARG agiag, pmopei
TOPA VO HETAOXNUOTIOTEI O€ aAMEPIOPIOTA
QVOKUKAQOGIYO TIAQCTIKO LYWNAAC TOoIOTNTAC,
€@OCOV Yyivel owotn dloAoyr, XApn otnv
TeEXVOAoyia tng Loop Industries. H Garnier
0a €@APUAOEl TIAOTIKA QUTH TNV TEXVOAOYid

OTO MPWTO UTMOUKAAL Limited Edition Micellar
Cleansing Water All-In-1 Tng pdpkag, To omnoio
@TIAXVETAL OO TIAACTIKO TIOU PEXPL TIPOTIVOG
OEV TAV OVOKUKAWGCIUO*.

AvoBoBpuiovtog  TO  PTIOUKAAL  TOU
Kopu@aiou oe TMwAARocelg Micellar Water, 1o
omoio, x&pn otn Loop Industries, Ba @TidxveTal
MAéov amd 100% QaVOKUKAWUEVO TIAQCTIKO
PET** ano pEXPl TPOTIVOC KN OVOKUKAQOCIUO
TAQCTIKA amoppippata*, n Garnier eAmidel va
ETUTOXVVEL TNV KUKAIKI] OIKOVOUIO TTAOGTIKWV.

©ARNICR x loo
s

THIS LIMITED EDITION

MELPED SAVE WA

THAT COULL HOT BE REC E
WITH REGULAR RECYCLING
PROCESSES

= AP
T ERE!
L~ A ~ 2

OUR ™ MICELLAR CLEANSING
WATER (N A BOTTLE MADE OF
IOON RECYCLED PFET PLASTIE
FROMLOOP S

RECYCLAGLE TECHNOROO)

* ©OEQPEITAI QY XAMENOZ MOPOX KAl AEN AAMBANETAI YMOWH PXOYZEX POEZ ANA|

** EZAIPOYNTAI TO Ol ETIKETEX KAl TA IMP(

H Loop GUAAEYEL XapNANG
o1 a&iag mMAaoTIKO PET,

IOV OEV UTOpPEi va

QVOKUKAWOEI HE€ow TV

CULUBATIKWVY SIASIKATIWOV

QVOKUKAWGONC.

AUTA TO LAIKA SIOCTIWVTAL,
02) kaBapidovtal Kal

avoouvdLALoOVTOl WOTE VO

dnuiovpynOei pntivn PET,

TOIOTNTOC I00dVVAUNG

HUE auTr) VEOU UAIKOU.

‘Eneita, and auvtr Tn pntivn
03 peT ™ng Loop griaxvovtal

Ta UTTOVKAAILL Tov Micellar

Cleansing Water.

To gpyootdaio 1ng Loop Industries oto Tepunov
ToL Kavadd €xel avamtlEEl PIo EMOVOOTATIKNA
SlOdIKACIO OMOTIOAVUEPICUOU TIOL PETOTPETEL
XOUNANG aéiag mMAaoTtikd PET oe pntivn PET
LYNANG TIOIOTNTAC, N OToia, av YIVETOI OWaTH
SO0y, UTIOPET VO AIVOIKUKAWVETAL ETT ATIEIPOV.
AUTN N TPWTOTOPIOKN SIASIKAGIO AVOKUKAWGCNG
Ba emTpePel otnv Garnier va OVOKUKAWVEL
TIAOIOTIKO TIOL €V Bl UTTOPOVCE VO OVOKUKAWOEI
ME TIC OCULUPBOTIKEG OIASIKATIEC OVOKUKAWGONC.
BREAKTHROUGH TECHNOLOGY?

Juwduadovtog To  ePPANUOTIKO Tng  Micel-
lar Cleansing Water g TNV TPWTIOTOPIOKN)

TEXVOAOyia TG Loop Industries, n Garnier KAvel
€Va OKOPa Brjuo oTn POKPOXPOVIO SECUELAN
NG va OavomTtUCOEl OAOEVA KOl TIO PBIWCIPEG
OUOKEVOTIEG YO TA TPOIOVTA TNG.

H Garnier kot n Loop 6a gpyactolv amo
KoIvoU Yyla va €EOC0@OAICOUV TNV OTOTEAE-
OMOTIKH SIOXEIPION TWV JEXPI TTPOTIVOG SUGKOA
QVOKUKAWOIUWY TAACTIKWVY PET kot Ba e€gpev-
VAOOUV VEOUG OpPOPOoLG Yo TNV  avaAnyn
PNEIKEAELOWV TIPWTOPBOVAIWV PO OPEAOG TOU
TIAQVI TN OAAA KOl TWV OVOPWTIGV.



ANHAEITYH & NMOAYMOP®IA

TA KYPIOTEPA EIMNITEYT MATA

MA2 INPOX TO

GREENER BEAUTY

1. TEAOZ ZTA MANTHAAKIA

Ta pavinAdkia piog xprnong mapdyouv
KOBNUEPIVA TEPACTIEG TOCOTNTEC OTIOPPIHHATWVY,
yI' AuTO Kal N Garnier Se0PEVTNKE VO OTAUATHOEL
TEAEIWG TNV TOPAYwWYr] TOLG PEXPL TA TEAN TOUL
2023.

3. METABAZH E ®PAKEAIZKOYZ
ME BA>XH TO XAPTITIA TIZ
YPAZMATINEZ MAZKEZ MAX

Mg O€opevory TG TNV avadninon
EVOAMOAKTIKWV, TIO  OIKOAOYIKWV  AUCEWV
guokevaaiag, N Garnier AMOEACIOE VO OANAEEL
TOUG (POKEANIOKOUCG TWV UQACUATIVOV HOOKWV
Mg, Ol omoiol €xouv TAEoV w¢ PBAon To XopTi
avTi yla TO MAACTIKO —pE TPWTN TNV Hyaluro-
nic Cryo Jelly Sheet Mask Tou KUKAO@OpNOE
oTa TEAN Tou 2022. EXOVTOC TAEOV UIKPOTEPO
TMEPIBOANOVTIKO OMOTUTIWHA, Ol (POKEAIOKOI Ba
@Tidxvovtal and 50% xapti Ye motomnoinon Fo-
rest Stewardship Council (FSC®), dnAadn xopTi
TIOU TIPOEPXETOL ATIO dACT BILCIUNG SlaXEIpIoNG.

2.100% ANAKYKAQZIMO MIMNOY-
KAAITIA TO MICELLAR WATER

To 2022, OVOVEWCOUE TO MTOUKAAI TOU
Micellar Cleansing Water, 1o omnoio atnv Eupwrn
@uAxveTal TAEov amo 100% QAVOKUKAWGCIUO
TAACTIKO*, €E0IKOVOUWVTAG 2.218 TOVOUC VEOUL
TMAOCTIKOU  €TNCIWG*™. Oa ouvexiooupe va
Q&l0TIOI0VE KAIVOTOPEG KA BIWCIUEGTEXVONOYIEC,
Aavodpovtag To 10 pumoukdaAl Micellar Cleansing
Water All-In-1 anoé 100% aVOKUKAWPEVO TTAAGTIKO
PET* amo pEXPl MPOTIVOG PN OVOKUKAWOIUO
TIAOCTIKA OTIOPPIMHOTO >,
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e moTonoinon FSC®
OTIG OUOKEUAGIEG TNG,
n Garnier oTnpilel TN

SaowV e oeBacud
oTn @UOoN Kal GToV

avbpwno.

*100% >~THN EYPQIMH AMO TON OKTQBPIO TOY 2022 I'NA MMOYKAAIA 400ML H AIFTOTEPO. EZAIPOYNTAI TO KAMAKI, Ol ETIKETEX KAI TA MPOZOETA.

**ME BAZH TIX MOXOTHTEX MOY NAPAXOHKAN TO 2022.

lo *** OEQPEITAI QO XAMENOX MOPOX KAI AEN AAMBANETAI YTIOWH ZTIX YIAPXOYZEY POEY ANAKYKAQZHS.

XPNoIUonoInVTag XapT(

Bidoiun diaxeipion Twv

4. PLASTICS FOR CHANGE: TO INMPQTO KENTPO ZYANOIMHZ

H Garnier xpnuUaTodoTei TNV avATTUEN EVOC
KEVTPOU CUAAOYNC OTMOPPIUPATWY 0TO ToevAl
™G Ivdiag. AuTo TTEpIAaPBAVEL TNV KATAVONCT
TOUL TAQITiOU, TNV EMIAOYN EVOC XWPOUL Yl TIC
EYKOTAOTACELC, TNV TPOCANYI TNG KATAAANANG
opadac, TNV TIAOTIKI AEITOUPYIA, TOV TIOPICHUO
UVAIKQV, TNV KAIJAKWON TNG Mapaywyrng Kal
TOL TOPIOUOU, Kal, TEAOC, TN dlAc@AAIoN TNG
Blwopotntag tng eMixeipnongc.

AuTi n dlodikacia 6x1 povo eVIoXVEL TIG
UTIOSOUEC AVAKUKAWONG OAAG €THIONC BEATICOVEL
Kal ™ dloBiwaon Twv VIOTIWY, eV TOPAANAA
dnuiovpyei pPokpompoOBeopeC AUCEIC YO TO
TPORANUA TWV TIAACTIKWY OTOUC WKEAVOUC,

MeTd Tn dnuiovpyia dlOEOPwWV dOUWV
SlOXEipIoNg Kal CUPPOPPWONG, OUTO TO KEVTPO
KOl N OAOKANPwUEVN oAucida epodlocuol Ba
€&€UTINPETOUV TIC AVAYKEC TIOPICHIOL TNG Garnier.

5. YMEYOYNH EMNIKOINQNIA

MoAovoTi To 79% Twv avBpwnwv BEAEL va LEL
IO BIoiua, UOVO T0 4% BEwpPOoLV OTI TO TPATIOLV
Adn otV KaBnUeEPIVOTNTA Toug. MoTteloupE
OTl €ival KOBKOV POG VO YEQUPWOOULKE aUTO
TO XAOMa, diVoVTaC GTOUCG KOTAVOAWTEG HOG TN
duVaTOTNTA Vo KAVOULV TIIO TIPACIVEC ETIAOYEC,.
O@eiloupE va TPWTOCTATOVE OTNV EKNAIdELON
TAVW O€ BEPOTA BIWCINOTNTAC, BoNBWVTAC TOLG
KOTOVOAWTECG POC VO EUTAOUTI(OLV TIG YVWOEIG
TOUG Kal va €xouv TIPOCBACN O TANPOQOPIEC
yio m Biooun opopeid. To 2022, apxicaue
Vo OUUTEEPIANOUBAVOULUE  OTn  JIO@NUICTIKI)

OTPATNYIKA MOC TPOTIOLG HE TOUG OT0IoUG
Ol KOTOVOAWTEG MUTOPOUV VO KAVOUV HIKPEG
OAAQYEG YIO Vo BAAOLV TTIO TIOAU TN BIWCIUOTNTA
otn {wr touc. Kal 1o 2023, n Garnier 6a yivel
MIO oo TG TIPWTEG MAPKEC OPOPEIAC TIOL
6a ouumepIAGBel umeLOBUVA PNVOUOTO  OTd
TNAEOTTIKA OTIOT TNC. MOoTEVOUPE OKPAdAVTO OTI
N EKMAISELON TWV KOTAVOAWTWY OXETIKA PE TO
W PMopoLV va ouv o BIWoIpa Ba KAVEL TN
dla@opd. Kamnola napadeiypota gival ta €E7C;

«ZYNTOMEYONTAZ TH AIAPKEIA TOY
NTOYZ XAz, EZOIKONOMEITE MEXPI KAI 10
NITPA NEPO TO AEMNTO»
«ANAKYKAQNONTAZ TIX XYZKEYAZIEX
2AZ, BOHOATE >TH MEIQ>H THZ PYTTANZHZ
ANO ANOPPIMMATA»

GaRNICR

Ultra
DOUX
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NO* RINSE
CONDITIONER



OI NMPAZINEZ

KAINOTOMIEZ MAZ

20vBean ywpic EEByaAua,
yla e€olkovopnan 100L
{eato0 vepol

ava owAnvdplo

-92% pikpdTepo amotinwya
avBpaka.

a€ GUYKPION L€ TO IPOIYOULIEVO
conditioner Twv 200ml Kol He

Baon Avéuan Kokhou Zaic 1SO

97% GUOTOTIKG

QUOIKNIC TPOEAEUONG

To unéhaimo 3% eivar guaTaTKG
o oupBEMouv oty e€oapdhion
IO EUYGPIOTNG Epmelpiog

alvoean

99% Bloomodopnalun

-75% Aiyotepo MAAGTIKO

Xipn aTn GuaKeuaaio omo YapTOV!
a€ alykpion e To Tiponyolievo conditioner
wv 200ml kot pe Béon Avéhuan Kokhou
Zwnc¢ IS0

Aiapkei 600 2 moukdAia
conditioner twv 200m|
Conditioner 2x200ml - 1) mogdtnta
LTope Vol dIogEpE! avaNoya e TO
HAKOG TV POANIGOY

drdyveral og
epyootaato Water-
loop e xpron 100%
QVOVEQGIHGY TNYQY
EVEPYELOg

90% cuoTaTiKA
(QLaIKNG HpOE)\EUOHC
Tia 6A0 T0 MOKETO

EQUpHoyNG Kol 0TV TPoaToia
G odvBeang

Me ) Svopn Twv
Green Sciences

HEaw MpoypdppoTog
AMnAeyyOng amo v
Mroupkiva ®dco

™ 0% maoTikd anoppipyoTa

Texvohoyia ypriyopou
&eBydAuaroc

-20% Aiy0tepo vepo
ylo o EEPyaiua

-23% 070 amoTONQO
avBpaka

@€ GUyKPION L€ TO IPOryoULIEVO
gapmoudy v 250ml kai e Bdan
Avihuan Kokhou Zwnig IS0

Bo{)rupo quné Teyvohoyia Oleo Blend

-7,7% TO EAAPPU UTIOUKI  GQUTIOUGY
(M PE/PET

MmoukdAt omo 100% avaKUKARUEVD

MAQGTIKO, KOl ENAVAMANPWOILO
E€aipolval To Kamdkl, ol ETKETEC,

0l PWOTIKEC Kal Tar TpAaBETa

-50% pIKpOTENO OMOTONWHA
VBPOKa PETA amo évav Xpovo
ENAVATANPWONG

Me Bdan Avaluan Kikhou Zwng ISO

VYISV TVAIV IV TV ..T,

e 30% ATIKG TIOU ExEl
OLMEYBE ano TIc BaNaoaEg
M\aoTikd amoppilpota o anoataon £wg 50
XAW. oM TV oKt Ta omoia Ba katéAnyav
TENKG 0T BANa0Ta AOYW TWV QVELWY, TV
Bpoyomwoewy, TG porg ToTapay, fj Tg
nohippotac,

Touhdyiatov 96% ouaToTIKG
(QUGIKNG TPOEAEVTN

To unoAoino 4% &ival GUGTOTIKG OV

Teyvooyia Oleo Blend

aUPBAMOouY ot eEaagaNian piag EuxapioTng

gpnelpiog Qapoyrc kil oty mpooTasia g

alvBeanc

ZwAnVapio Tou TEPIEXOLY
XapTOVI

36% Ayotepo mAOTIKO
yia 10 péyeBog Twv 175ml
43% Ay6TEpo TAAOTIKO
yia 10 péyeBog Twv 50ml

€ GUYKPIoN e Tl KAAGOIKG TAIOTIKG
awAnvdpia twv 175ml kat tv 50m

drdyvoval o€ epyoaTdalo

10U Xpnaigonoiei 100%
QVOVEWGILN EVEPYELD

Solidarity Sourced

Mnoukdia amo 100%
OVOKUKAWUIEVO TIAOOTIKO

E¢aipolvtal To Kamdki 1 n avihia,
0l ETIKETEC Kall Tol POTBETal

AQaipean TV TEPITTRV
KOMOKIGY

A0GOPETPIKO GUOTNHO
on/off

ZUVBETEIC ,
OOKIJOTHEVEC OE TUVBIKES
Boddoaiac {wnc

Enavaypnaipononaiyo

- YWwpic kaBnuepvy
OO dlokiay
BopBakion

Ewg kai 1,000 xpnoeic
oV dIOKIO

TouAdyatov 96%
OLOTATIKA QUOIKNG
TPOEAELONC

To undAoino 4% eival ouaTaTIKG
Tou guUBANAoLY 0Ty
efaopdMan oG euydpiotng
€LMEIpiag eapyoyrg kat oty
npootasia g a0vBeang

0% MAQOTIKG
amoppIpHOT

EKt0¢ amo TV kOMa Tou
elvar amapaitm

Y10 T GQpGrylon ToU XapTIod

Boltupo Kapité kot AAOn Vera péow

)

Me T 60vapn Twv Green Sciences dudyvovtal

0€ £0Y00TAIO

mouypnatonole 100%
OVOVEWTIHN EVEPYELD

! o 100%
OVOKUKAWUIEVO TIAIGTIKO

E¢aipolvan o kamdiki 1j n avThia, O ETIKETEG
Kol T mpoaBeTa

AVaKUKAQGIHO
LITOUKGAI

Z0vBeon moy dev
XPEIOLETaN EEPyaA




82% I8

AITOTEPEZ EKINOMIIEZ* CO,

2T1Z BIOMHXANIKEZ EIrKATAZTAZEI>
MAZ, INMAP’ ONO IMNOY MNMAPATIOYME

95 % I8

MNEPIZZOTEPA NPOIONTA
AlO TO 2005

* KATHIFOPIA 1 &2 - ME BAXH THN AFOPA, A TH MAPKA GARNIER.

H GARNIER AEZMEYETAI ZTO GREEN BEAUTY

H 2 TPATHI IKH MAZ

[NA TH MEIQ>H

TOY AINOTYTIQOMATO2 ANGOPAKA

Ol eknmopmeg AavOpaka NG Garnier
unoAoyidovtal og €tola BAon, ocUPEWVA  PE
To OJlEBVEC TPWTOKOAO GHG*. AUTO €xel
KOTOOTHOEl dLVATH TN XAPAEN €VOC PINOSOEOU
XAPTN TMTOPEINC YO PEIWON TWV EKTIOUTIOV OE OAN
NV oAucida a&iag pac.

Ta TteAevtaia Tpia xpovia, n Garnier
gpyadeTal yia TN XOpToypa@naon Kat Tn PEiwan
TOU TIAYKOOUIOU OTOTUTIWHOTOC AVOpPOKA TNG.
e autl ™ dladikacio AapBAavetal umOYNn
ONOKANPN n  oAucida o&iog g Garnier,
OULMTIEPIAOUBAVOUEVOL TOU AVTIKTUTIOU OO TOV
TIOPIOHO TWV TIPWTWV LAWY, aTo TN XPrjon Kal To
TEAOC (WG TWV TPOIOVTWY, OKOUA Kal anod Tn
dla@UIcN KAl TA EMOYYEAUOTIKA Ta&idIaL.

Ma va yivel autd mpdé&n, ol dIkoi pag
og OpoTa BIWOoIUOTNTOC KOl ETIXEIPNTIOKWY
dPOCTNPIOTHTWY oLVEPYALOVTaL Kal JIEVEPYOUV

MAPASKEYH
MPOIONTOZ

m%é

€PELVEC, YIO va pag Bonbrioouv va B€coupe
TIPOTEPAIOTNTEG OE O,TI OPOPA TN OTPATNYIKA
Green Beauty. AutO Ba pOg €MITPEYEL €TONG
va 0&loAOyriOoUpE TNV TPOod0o pag os Badocg
XpPOvou.

Kuplo mopiopa e€ivalr 6ttt 10 44% TOUL
ATIOTUTIWUOTOC AVOPOKA MO O@EIAETOl OTO
OTAdI0 XPNONG TWV TIPOIOVIWV Hag, dnAadn
o010 {e0TO vEPO TOU XPNOCIYOTIOIEITAl YIa TN
YOAOKTWUATOTIOINON Kal To EERYOAPa (KUPIWG
yla TTPOIoVTA BA@G KOl TIEPITIOINGNC HOAAIWVY),
TPAYHA IOV 0dnyei o€ eknmopnéeg CO2.

AOUAEVOLHE NON TIAVW OE EVOANAKTIKEC
AbUoeig (conditioner UltraDoux xwpig EERyaAua,
TEXVOAOYIEC YPIYOPOUL EERYAAUATOC OTIWG OTO
Ultra Doux Solid Shampoo), kaBw¢ kal oTnv
gualoONTOTOINCN O0E AUTO TO B€Pa WOTE va
CUPBAAOVUE GTNV OANAYT] TWV KATAVOAWTIKWV
ouvnBEeIwV Kal TN XPron Alyotepou vepoU.

AMOGHKEYZH
ZTO KENTPO
AIANOMHE

ANOGHKEYZH
3TO KATAZTHMA
NIANIKHZ

AMNOTYIMNQMA

MAPAFQrH
%

SYZKEYAZIAZ o~

IYNOEZEQN

%
AGHNIZH
&POQBHTH

SYSTATIKA
ZYNGEZEQN

NAPATQrH
YAIKQN
ZYZKEYAZIAZ

EZATQrH
YAIKQN

210X0C TOUL Science-Based Targets, pIOG
mpwTtoBouvAiag tou CDP, Ttou [laykoouiou
JupBoAaiov TOU OHE, TOUL IvoTITOUTOUL
Maykoouiowv Moépwv (WRI), kat g MKO
WWEF, gival va evBappUVEl TIG ETIIXEIPATEIC VO
dEO0PEVTOUV OTNV €OEAOVTIKI PETARBOCN TIPOG
MO OlIKOVOUIa XOMNAWV EKTIOUTIOV AvOpaKa,
olUUEWVA PE TN ZLPEWVia Tou Mapiolov.

*HTTPS;//GHGPROTOCOL.ORG

IYIKEYAZIEE

oz ANOPAKA
EZAPTHMATON GARNIER

ZTAMIO
XPHIHE

2,625 ktCO2

ANAKYKAQEH
SYSKEYAZIAS

TEAOE ZQHE
SYSKEYAZIAS

H Garnier ouvelo@Epel €vepyd HECW TOU
0J31KOU xaptn Tou Opidou L'Oréal, o omoiog
E€XEl TIPOCAPUOCEL Tn OTPATNYIK TOU Yia
NV OmaAAayr) Omo E€KMOPTEG  AvOpaka
o0PEWVA PE TIC TIO TPOCTPATEG CUCTATEIG TNG
KAlMOTIKAG EMIOTAUNG Kal To TTAaiclo tou SBTI
YIO UNOEVIKEC KOBAPEC EKTIOUTIEG.



H GARNIER AEZMEYETAI 2TO GREEN BEAUTY

H GARNIER 2YMBAANNEI

2 TOYZ 2TOXOYZ
BIQ2IMH2 ANAITY=HX
TOY OHE

Tov ZemnteuPplo tou 2015, Ta 193 KPATN PEAN TwV HVwPEvwv
EBvv eveKpIVav OpO@wVa 17 VEOUC TTAYKOOUIOUE «ZTOX0UG
Biwoipung AvAntuéng», JE GTOX0 TOV TEPUATIONO TNG aKpaiag
PTOXEIOG, TNV KATATIOAEUNON TNG AVICOTNTAC KAl TNG adIKiag,
KOl TNV TPOCTOCi0 TOL TIAOVATN ATIO TWPA Kal pEXPL To 2030.

==

H GARNIER v@ioctatal évav TEPACTIO JETAGXNPATIOUO

TPOG €va OAOEVO Kal TIO PBIWCIUO ETIXEIPNHOTIKO HOVIEAO.
Q¢ MayKOoUIla papka NG HAdlkng ayopdg, n Garnier €xel
KOOI KoV va eVEPYEi OXI HOVO yIa TOV SIKO TNG TIEPIBAANOVTIKO
KOl KOIVWVIKO OVTIKTUTIO, OAAN KOl YIA TIG UEYAAEC TIPOKANCEIG
TIOU AVTIPETWTIEL O KOGUOC CrHEPA.
Méoa amod TIG I0XUPEG OEOVTOAOYIKEG APXEC, TN OTPATNYIKN
Green Beauty, kal ™n J€0Pevon TNG va TPOAyAyEl TN
SIOPOPETIKOTNTA KAl TNV TIOAUHOP®Ia, onpepa, n Garnier
CUVEIOPEPEL O€ 16 amo Toug 17 OTOXOUG TIOL €XEl BECEL O
OHE.

.
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>TA MPOIONTA MAX
H SHMANZH
ECKEKPIMENH ATIO. = MEPIBAANONTIKOY

- _. L- * INTERNATIONAL 7|
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ANNHANAEITYH
& MOAYMOP®IA

0]

BOHOA TOYZ KATANANQTEZ
NA KANOYN
MO YTEYOYNEZ EMNINOINEXZ

ANAKYKAQZIMA
& ANAKYKAQMENA YAIKA

XPHZH ANANEQ>IMQN
MHIQN ENEPTEIAZ




MEPIBAAM\ONTIKH TO=IKOTHTA

H GARNIER AEZMEYETAI 2TO GREEN BEAUTY

H GARNIER MNPOAI EI

TH BIQ2IMH KATANANQ2H

Tov loOvio Tov 2020, n Garnier Advoape Tn Znuavan MNepiBaAAOVTIKOU
& KowvwvikoU AvTIKTUTIou MpoidovTog, BonBwvtag TOUG KATOVOAWTEG

va KAVOULV TIO BIOCIPEG KATAVOAWTIKEG ETIAOYEC,.

Me d€0ELOT] TNG VA TIOPEXEL TIEPIOTOTEPN
dlaadvela, n Garnier, To 2017, amMOKWAIKOTOINCE
) Aiota INCI (Algbvric OvouaToAoyio ZUCTOTIKWY
KOANLVTIKGV) OE OpICUEVO OTIO TO TIPOIOVTA NG
YVWOTOTOIWVTAC, TNV TIPOEAEUCT] TWV CUCTOTIKGV.

H ZAuavon MepiBaAovTikol & Kovwvikol
AVTIKTUTIOU [MPOIOVTOC, N OToIO AAVOAPICTNKE TO
2020, AapBdvel LNOWN TOV CUVOAIKO QVTIKTUTO,
Kal KABE TPOIOV TOEIVOEITOI O GUYKPIOT PUE GAN
ouvaen PoIGvTa Tou Opiou L'Oréal. H ta&ivopnon
Bacileton o€ pia KAipoka omo 1o A PJEXPL To E, pe
TO TIPOIOVTA TNG KOTNyopiag A va £X0UV JIKPOTEPO
QVTIKTUTIO GTOV TIAQVI| TN GUVOAIKA.

To €pyoAsio aQuTO, TIOU OVOMTUXONKE O€
OTEVN) ouvepyaoia e SIEBVEIC EUTEIPOYVWIOVEG
Kal €moAnBOeleTon omd TV Bureau \Veritas,
€ival PJovadikO yia ToV XWPO TNG OHUOP@IAC.
EuvBuypaupieTan TOOO PE TO EVPWTAIKA TIPOTUTIA
MepiBoAovTIKOU  AToTuniwpaTtog — [poiovTwy,
GO0 Kal UE TNV EWWOIN TV TIAQVITTIKGV OPIwV TOU
Stockholm Resilience Center mou mpoadiopilel Tig
KAIMOTIKEG, KAl TIG TIEPIBOANOVTIKEC GUVONKEC TIOU
TIPETEL va dlaTNPENOolV WAOTE N avOPWTOTNTA Vo
EUNUEPNOEL OTO PEANOV.

KAIMATIKH AAAATH T YAATINOI MOPOI
ANOTYTIQMA ANOPAKA

OZON 2 (C>O> 0 <

KATASTPODHTOY
OZONTOZ

DOTOXHVIKONEDOS.
FORMATION @
MOIOTHTA AEPA O A
AIOPOYMENA SOMATIAIA (o

EAA®DIKOI MOPOI

IONIZOYZA AKTINOBOAIA

BIOMOIKINOTHTA
METASXHMATIZMOZ M'Hx
EYTPO®DIZMOZ MHX

[—
MOIOTHTA NEPOY /-i

OZ=INIZH

Ta TeAevTaia Xpovia, €xel aglohoynbei o
QVTIKTUTIOC, XIANIAOWVY TIPOIOVTWY OHOoP@IAG KA’
OAN TN JSIAPKeEID TOU KUKAOL {wrG Toug AuTO
TEEPINAPPBAVEL TOV TIOPICUO TWV CUCTOTIKWY, TNV
TIOPOYWYT] TWV GUOKEUACIWV KOl TWV TIPOIOVTWY,
KOBWC Kol TOV OVTIKTUTIO KOTA TN XPrjon Tou
TPOIOVTOG KOl TNV OVOKUKAWON. Z€ KABE PBrua,
AapBavovtal umoyn 14 KPITPIa TIoL  XwpidovTal
O€ 8 KATNYOPIEG: KAIOTIKY oAAOyT), UOATIVOI TIOPO,
TOIOTNTA  VEPOU, PIOTOIKIAGTNTO, O&ivian, 6lov,
TIOIOTNTA OEPQ;, KAl ESAPIKOI TTOPOL.

To 2022, n ZAuavon [MePIBOAAOVTIKOU
& Kowwvikol AVTIKTOTIOU €QOPUOCTNKE O€E
27 XWPECG KOl EMEKTAONKE OE TMEPICTOTEPEC
KOTNyopieg OMwG oTnNV avTINAIOKA @PovTida,
TNV TEPITOINONC CWHATOC KAl TNV TIEPITIOINGN
HOAAIGOV.

Environmental & Social Impact

P
. B
i

\

H GARNIER AEZMEYETAI ZTO GREEN BEAUTY

2 YNEXH2 BEATIQ2H
TON MNPOIONTQN MAZ*

H Garnier €xel deopeLTE:

- VO 0VENOEl OTAdIOKA TOV OPIBUO TwV TIPOIOVTWV TIOU £X0LV BaBuoAoyia A B,
- VO KOTOPYNOEL 1] va avadIoop@WaEl Ta IPoidvTa Pe Baduoioyia D & E. - va
KOTOPYNOEL 1] VO ovoSIIOPQCEL TO TIPOIOVTA e BaBuoioyia D & E.

H ZnAuovon MepiBaAoviikol &  Kovwvikol
Avtiktumou Mpoidviog €dwoe omv Garnier
SLVOTOTINTA VO KOTAVONGCEL TO GUVOAIKO OMOTUTIWHO
AvOpoKa G MAPKOG PE EEIPETIKY AETTOMEPEIQL.
Mo MapAdeypa, N PAPKA yWwpilel AoV OTl TO
otddI0 NG XPrIoNG OVTMPOOWTEVEL TO 71% Tou
TEPIBOAOVTIKOU  AMOTUTIWHIOTOC, EVOC COUTIOUGV
Kol 10 63% &vog conditioner. O TEPIBOAOVTIKOG
QVTIKTUTIOG  €VOG 0pOoU  TIPOKUTITEL  KUPIWG oMo
) ouckevooia (63%), evw &vOg TPOIOVTOG
KaBapIopoL xwpi¢ EERYOAUO amo 1o TENOG WG
(75%). H yvwon out 6a Bonbroel v Garnier va
QVaTTTVEEL KOO TIEPICOOTEPEC KAIVOTOUIEG TTOL B
CLMPPBAAOUY OTN PEiWOT TOL VEPOU KOl GUVOAIKOU
QVTIKTUTIOU.

— KATAPIOYME

For=zc
gerraum

NAPAIQrH & NIPOMHOEIA B XYZKEYAZIA
B TEAOX ZQHX EXYNOGEXH EXPHXZH

~ ANABTAMOPOQNOYME

BERTM b Tl
3 TanBARL

- TR
w“t‘}r

i |

ATIOQACICOPE VA OTAUOTACOUUE VO TIAPAYOUUE TO To 2022, oMAEAUE T oUVOEON TwV EAAiLV TEEPIMOINONG
TpoidvTa Ye BobuoAoyia E, CUPMEPINBOVOUEVLIV TV HOANGV, T OToid, XApPn OE€ CUCTOTIKA XOUNAGTEPOU
Natural Bronzer Self-Tan Wipes. QVTIKTUTIOU, TIYOV 0o TNV Kanyopia E oty katnyopia B!
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2HMEPA, TO 97 /O @ TQN MPOIONTQN MNEPINOIHZHZ MAAAIQN
NOY NAOQAOYNTAI 2TH TAAAIA EXOYN BAOGMOAOTIA A 'H B, KAI 2TO
XAPTODYAAKIO MAZ AEN YTTAPXEI KANENA INMPOION ME BAOMOAOIIAD & E

HAIR CARE SCORES**

2022
4% 50% 3%
2021 n
38.4% 51% 31% 0,8%
0,12%
HA BB HE

*TIATIZ KATHFOPIEY «OPENED» (MEPINOIHIH NPOZQMMOQY, EKTOX AMNO SHOCK TREATMENTS, XYN MEPINOIHIH MAAAION, ANTIHAIAKH
DPONTIAA, MEPIMOIHEH ZOMATOX).
** YNOAOTIZTHKAN ME BAZH TO 81% TQN MPOIONTON NOY EXOYN BAOMOAOIHOEL



TON ZYZTATIKQN ZTA MPOIONTA
MEPINOIHZHZ MAAAIQN EINAI
BIOAOI' KA H NPOEPXOMENA

AlNO OPYKTA 2E ADPOONIA
H AlNO KYKAIKEZ AIAAIKAZIEZ

|
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2ZYNOEZEIZ ®INIKEZ ZTO MNEPIBAANON

AENTIO
AEAOMENQN

MZTEYOYME
2TO GREEN SCIENCE,
'’ AYTO KAI MAEON
TON ZYZTATIKON XPHZIMOMNOIOYME ZTA MPOIONTA

STIS SYNOESEIE NEPINOHZHE MAX BITAMINH Cg, YAAOYPONIKO
MAAAIQN EINAI BIOAOTIKA H O=Y, KAl TEXNOAOTIIEZ OLEO
MPOEPXOMENA ATMO OPYKTA BLEND KAl LAMELLAR NMOY
2E AGGONIAH AMO BAZIZONTAI STO GREEN SCIENCE.
KYKAIKES AIAAIKASIES* — -
2YZTATIKA
63%] 95%1
©
102050 MANQ AMO TO
. — TON ZYZTATIKON MAY
BIOAQOTIKA
YYZTATIKA | o .
BIQXIMHZ < g
MPOEAEYSHS* MNANQ AINO TO
o o TON ZYNOEZEQN MAZ
A OAEZ TIZ ZYNOEZEIZ MAY .

80%} 829
(AR

KATA TO ZTAAIO XPHZHZ TON ZYNOEZEQN MAZ

E=OIKONOMHZH NEPQY £ 25 l
102030

*H AMNO KYKAIKEZ AIAAIKAZIEY, O OPIZXMOZ TON OMOION BPIZKETAI YMO AIATYNOYH AMNO TIX EXOTEPIKEX OMAAEY MAY

ME TH BOHOEIA EIAIKON KAl ©A EINAI AIAGEXIMOY YYNTOMA.

**BA. OPIXMO XTH Z. 7. H APXIKH MAZ AEXMEYZH HTAN NA EXOYME OTAZEI TO 100% MEXPI TA TEAH TOY 2023,

AANA MMOPEI NA XPEIAXTOYME MNEPIZZOTEPO XPONO A NA EZAZOAAIZOYME KAI TA TEAEYTAIA LYITATIKA.

22 *** ZYMOONA ME TH AOKIMH 301 TOY OOZA H IZOAYNAMH AOKIMH ISO,
FXQPIZ ZYZTATIKA ZQIKHE MPOEAEYZHL.

MNEPI2>OTEPEX

Q¢ Green Science opileTal To GUVOAO TWV TTESIWV
TIPONYMEVNCG EMICTNUOVIKIG YVWONG TOU oG
ETTPEMOLV VO OVOTTTUGOOVE OTIOTEAECHOTIKEC,
O @IAIKEC YIO TO TEPIBAANOV CUVOECEIG Kal
OUCTOTIKA.

To Green Science TEPNAPPAVEI TPEIC TOUEIG
£€€10IKELONG: TNV KOANIEPYEID, TOV UETOCXNUOTIOUO,
KOl TNV OVATTTUEN CUVBECEWV.

IS _5---[ GREEN & ~-->

CULTIVATION

TRANSFORMATION

Y, J [5oa

TNV IPAGIVN KOAAIEPYELD, XPNOIUOTIOIVTOG
TNV EMATNUN TNG YEWTOVIOG YO VO KAAAIEPYOUE
TO @UTA POC PE TOV TIO OMOTEAECHOTIKO KOl
Biwoiuo tpomo.

*Tn BlotexvoAoyia kai tn {0PwWaor, XPNOolUo-
MOIVTAG TNV  €moTAUn TV  {WVTavov
OPYOVIOUMV YIO VO OVOTTUCCOOUUE VEQ QUGIKA
OUOTOTIKA LYNANG OMO30CNG,.

e TNV mpAaotvn €kKXVAICT), XPNOIUOTIOIWVTOG

high-tech d0dkaoieg yia va Aappdavouus pe
Blwolpeg uEBAdOLC AUTA TA GUOTOTIKA LWNANG
anédoonc.

TNV TPACIvn XNUEIa, XPENOIHOTOIWVTAG
JlOdIKAGIEG METOOXNMOTIONOL TwvV  BIOCIHWY
OUCTOTIKWV PE OERACPO OTO TEPIBAANOV.

TNV avATTLUEN TPACIVWV GCUVBECEWV,
WOTE VA TIPOOPEPOVUE GUVOETCEIC E AVWTEPN
anddoaon o€ 0,1l APOoPd TOCO TA OPEAN OCO Kal
TIG KOAAUVTIKEG IBIOTNTECG TOUG.




2ZYNOEZEIZ DINIKEZ ZTO MNEPIBAANON

ME TH AYNAMH
2 Y2 TATIKQN Al'O TO GREEN SCIENCE

‘Exoupue deapevTei va avantOOO0OUUE CUVOECEIC UE TOV

IO BIWCIUO dLVATO TPOTIO, KABWC KAl VA XPNOIHNOTIOIO0UE
OUCTOTIKA QIAIKA TIPOCG TO TEPIBAAAOV. Ol CUVOETEIG Pag
BagoiZovtal og cuoTATIKA TTOL AdpBAvovTal JEcw Tou Green
Science, yla KaADTEPO TEPIBAANOVTIKO AVTIKTUTIO.

>ZYZTATIKA GREEN SCIENCE

HYALURONIC ACID VITAMIN Cg
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MNWOTo VIO TNV IKOVOTITIA TOU VA EVUBATWVEL KOl HBtapivn CgtngGarnier eivalEvacuoTatiko
Va yepidel To S€ppdt, To Yohoupoviko Q&L sival éva QUOIKAG  TIPOEAELONG  OMO  AVOVEWOCIUEG

2YNOEZEIZ PINIKEZ ZTO MNEPIBAANON

ME TH AYNAMH

2 Y2 TATIKQN Al'O TO GREEN SCIENCE

Me BgpéAlo To Green Science, TIoTEVOLPE TN dNIoLPYIa
UTELBLVWV TPOIOGVTWV IOV CLVSVALOULV TNV ETITOMN TNG
(@ULOIKOTNTOC, TNG OTMOTEAECHUATIKOTNTOC KAl TNG OCQAAEING
MEOW 10XLPWV, OTTOSOTIKWV CLVOETEWVY UE TOV HIKPOTEPO

duVaTO OVTIKTUTIO OTOV TTAAVATN.

TEXNOAOTI'IA OLEO BLEND

H texvoloyia Oleo Blend gival pia ano Tig
Mo TPOCEATEC KAlvoTopieg Green Science
g Garnier. MpOKeITal yla €va 1I0XLUPO PEiyUa
EVUBATIKWV KAl BPETTIKWV EAAiwV Kal BoUTUPLV
mou €&Ayovtal anod Tn @OoT, KAl AITTOPWV 0EEWV
KOl E0TEPWV TIOL AAPBAVOVTOl HEGW TPACIVNG
XNUeiog. ETAEyovTal yia To HOAAKTIKA O@EAN,
TIC TTOAUTEAEIC VQEC, TNV €ENPETIKN ATODOOT,
KOl TIG KAAAUVTIKEG 1O1OTNTEC TOUC.

H texvoloyia autl mpocapuoleTal
ETIEITA Y10 OUYKEKPIUEVEG OVAYKEG KOl YIO
OTOXEVHEVN XPrON OTO CWHA 1] OTA JOAAIA. H
teXVoAoyia Oleo Blend Body xpnoiuomolgital
ota Body Superfood kait Hand Superfood,
eV N TeXVoAoyia Oleo Blend Hair oTig HAOGKEC
Hair Food Cocoa & Pineapple.

TEXNOAOTIIA LAMELLAR

H texvoloyia Lamellar mou xpnotpomnoleital
oto Fructis Hair Drink PBooi¢etat oto Green
Science. AuTr] N TIPWTOTOPIOKI CUVBETT) YPryopou
&eBydAuaTog gival 97% QUOIKNC TIPOEAELONG KAl
99% BIoaMOSOUNCIUN. XWPIG CINKOVEG TEXVNTEC
KOl XPWOTIKEG, N TEXVOAOYIO OUTr) XPNOIUOTOoIE
OUCTATIKA TIOU  AdUBAvovTal PECw TPACIVNG
XNUEIOG Kol JETOUOPEPOVOLY OPETWC TA PMOANIG
SIVOVTAG TOLG ATIOAOTITTON KOt AN,

amnod TA TIO OMOTEASCUOTKA SPOOTIKA CUCTOTIKA VIOt
TNV TIPOCTOCIN TG ETUSEPUIBAC OTIO TNV CIPUOGTWOT).

To Yoloupovikd OE0 e€ival €va GUOTOTIKO
(PUOIKNG TIPOEAEVONG TIOL  AQUPBAVETAl  PECW
Blotexvoloyiag TPACIVOU PETOCKNUATIGUOU: TIOPA-
YETaI amo T {OPWOT YOAOKTIKWV BOKTNPiwv LNo
OUYKEKPIPEVEC CUVONKEG IE YAUKOZN KOl TTPWTEIVEG

TNYEC. AouBAaveTanl PEOW  UI0G dIdIKaoiag
BIOPETAGXNUATIOUOU TTOU OKOAOULBE( TIG apXEQ
¢ MPACIvNG XNUEIag, ocuPTEPIAAUBAVOUEVNC
NG XProNg OVAVEWOCIPWY TIPWTWV VAWV, TNG
XPNONG EAGXIOTNG EVEPYEIAC, KAl TNG CUVOAIKAG
HEIWOoNG TwV amOBANTWV.

A , , AMYNO KANAMINOKIOY
TIOL TPOEPYOVTON OO OITEPL. AVAVEGGILN NNYFA e
ATTAARATEI ATIO MIT,
ZHARI MYPIGEIONH
BIOTEXNOAQOI'IA WEYAAPTYPOY,

ZYMQZH ZYMQZHX O=EIAIOVEYAAPTYPOY*,

KAI MIKPOZPAIPIAIA
PRECIPITATION

‘ KAGAPZH

YANOYPONIKO
o=Y
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Aéopguon Pag gival va eEao@aAICOUUE TNV TIO
EUXAPIOTN KAl OTMOTEAECUATIKI EUTIEIPIO TPOIOVTOG,
TAVTA PE YVWOUOVO TNV AOQAAEIN KOl TN SI0EQAVELD.

‘OAa Ta MPOoIGVTA pag oxedIAovTal €101 WOTE VA
mANPoLV Ta MPOTUTa TNG Odnyiag Tng Evpwnaikng
Emtponng yio To KOAAUVTIKA. AUTOG O KAVOVIOUOG TNG
EE amokAeigl mepiocotepa amnod 1.300 cuoTaTIKA ano Ta
TPOIOVTA OUOP@IAG. ETUMTAEOV, £XOULIE ON OTAUATICEL
va xpnoipgomnolovue MIT, mupiBeiovn PeuvdapyLpou
Kol 0&€idlo PeLdOPYUPOUL*** OTIC CUVOETEIG YOG, KOl
OTOXEVOUPE VA APAIPECOVPE TA TAPAPTIEV PEXPL TO
TEANOG TOUL 2023 KOl TO HIKPOTIAACTIKG HEXPI TO TENOG
T0UL 2026.



2ZYNGEZEIZ PINIKEZ ZTO NMEPIBAANON

TO 99%<TQON 2Y2TATIKON MAX
EINAI VEGAN~*

2ZYNOEZEIZ DINIKEZ ZTO MNEPIBAANON

KAINOTOMIEX
A MEIQ2H TH2 XPH2H2 NEPOY |

©
P ) o , AITOTEPO NEPO KATA TO ZEBTAAMA H eonuepia  Tov  Zowv  cmoterei — —
arnier E0TIACEN TIG TPOOTIABEIEG TNG 0T SNHIoLpPYiX 1A OAEZ TIZ TYNOEZEIZ MAT adlompaypéreuty  Séousuon e Garnier. 0
TPolovIwy Tou ouuBg)\)\ouv oTh HElan TNE Xpnone tou & AVIXVEDOUUE TNV TIPOEAELOT KABE CUCTATIKOU 80 /0 ©
xsg%)v;g:g GGT[O_TSI?T;L;F)TEC zgDL)E}GTQAOZJ;Z;*I\Z)STT{\T)&;?)ZICKT(A)VIO( AIFOTEPO NEPO KATA TO =EBTAAMA TIOU XPNOIMOTIOIOVUE, yia va dlog@aAi{ovue
P HAG AMOQELY GE < aykny TIATA MPOIONTA OTI Ol OUVBECEIC pag BeV TIEPIEXOUV KavEvd TON 2YNOEZEQN MAZ

Es@yakpa €ite avantvooovtag cLvBEaelg ou EgRyalovTtal KAGAPISMOY GUOTOTIKG ZWIKFC TIPOEAEVONC, E|N A| VE G AN
ypnyopa. O1 TEPI00TOTEPECG CLVOETEIC PAg gival TAEOV

vegan, €vw €miong OJloBETovpye €va  €10IKO

TEXNOAOTIIEXZ XQPIZ ZEBFAAMA

MNa va ano@euvxBei n xprion vepou KoTd
TO OTAdI0 1TNG €KMAUONG, TIPOCPEPOUUE
EVOANOKTIKEG AVOEIC AVTi TV TTAPASOTIOKWOV
TPOIOVTIWV  POAN®V 1] KaBapiopol  Tou
Xpelddovtal EERyaAUa.

Mépuatl kukAo@opnoav ta Ultra Doux No
Rinse Conditioners. Autd ta TPOIOVTA £XOULV
OXEOlOOTEI €101 WOTE va Mnv Xpelalovral
EEBYOAUO, MPE OTMOTEAECUA TN MNOEVIKA
OTATAAN VEPOU* ylo TOV TAQVATN KAl TNV
g€€olkovopnon 100 Aitpwv vepoUL**. ‘Exouv
BeAtiwpévo TEPIBAANOVTIKO OTOTUTIWUA, HE
63% AlyoTepa AUPOTO KOl 92% HIKPOTEPO
AMOTUTIWHA AVOpaKa o€ OAOV TOV KUKAO {wN(
TOUG ™ ™.

Ta Micellar Cleansing Waters paog
dev  xpelalovtal  o0TE autd  EERyOAUQ.
ETunAgov, otav  XpnolyomolovvTal 33
(o EMAVOXPNOIYOTOINCIUA Eco Pads,
Xpnolgomnoleital  95% AlyOTEPO  VEPO  Kal
EAOTTWVETAlI KOTA 85% O avTtiktumog otnv
TOIOTNTA TOL YAUKOU VEPOU*** gg oUYKPION PE
Ta dlokia piag xpnong.

TEXNOAOTIEXZ TPHTOPOY ZEBFAAMATOX

AvanTtOOO0OUPE VEEC OULVOECEIC YO VA
BonBrnooupe TOUC KOTOVOAWTEC MPOG VA
&ePByadouv Ta MPOIOVTA Pag TIO YPHyopd PETA
TV €@OpPoyr, WOTE va €§0IKOVOUOUV VEPO
OTO VTOUG,.

Mo mapdadelyua, ol Bagég paiiiwv Olia
EeByadovtal o ypriyopa g€ oUyKplon UE TNV
mponyoUluevn 1eXVoAoyia kal Ta Solid Sham-
poo Bars anaitotv 20% AlyOTEPO VEPO YIa VA
EeBYaAOOLY, COU@WVA PE SOKIUN XPriong****.

-

GARNIGR

SHINACTIE

TPOYPOAPHA VIO T CUOTOTIKA TIOU TIPOEPXOVTAL
amno MPEANICCEC WOTE va Jlac@OaAI{ouUE TOV
OERACHO TWV UEAICCWV KAl TNG BIOTIOIKINOTNTOG
(BA. 0.52).

NEEZ VEGAN ZYNOEZEIZ*

AVOSIOUOP@PWOOUE TIOANEG OUVBECEIC MOC,
OKOMO KOl OAOKANPEC CEIPECG, AVTIKABIOTWVTAG
TO N vegan CUCTOTIKA PE Vegan EVOANOKTIKEC,.

GARNICR
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SKINACTIVE

Micellar
Cleansing

Water »

ANIGR b 5
ey H

; : , : . : : BRIGHT SOLAIRE/

Ta TEPIOOOTEPA OATIO TA CUOTATIKA VEPOU, yla va dloo@aAi(oLPE OTI Ol CUVOECTEIG COMPLETE g —
TIOU XPNOIUOTIOIOUVTOl OTIC OUVOECEIC MOG pag oev eival emPAaBeic yia Ta LBdATIVO BO0STER Semad | SENSITIVE ot b
(PTAVOLV TEAIKA OTA OIKIOKA Alpota. Mo va OULOTNAPOTA TOU TAOVATH. M0 CLUYKEKPIYEVQ, 4% . advanced 400miC:
BonBricovpe oTn dlaTAPNON TNG TOIOTNTOC  OEIOAOYOUPE TIC QAVIINAIOKEG GUVOECEIC HOG = S ay

TWV OUOTNUATWY VEPOD, a&loAOYyoUUE TO HE TN BonBela HIAC TAATPOPHOG LIATIVWV _ i T Ji| 150"-“““‘7 :
TMEPIBOAAOVTIKO AMOTOMWHA TWV CLVOECEWV SOKIUWV, HECW TNCG OTMOI0G TPOYHATOTIOIOVUE : 'F—a' m . ﬁ-_____._-«
OOKIUEG OE EMTA AVTIMPOOTWIEVTIKA €idn TOL - o)

pag, Y€ 1d1aiTEPN €UPOCN OTO VEPO.
Emiong, umepBaiVOUPE TIC KOVOVIOTIKEG YAUKOU VeEPOU Kal TG BaAdaaoiag {wNg, yla va

AMAITACEIG, OOoKIYAdovTag €0gAOVTIKA T a&IOAOYINOOUVUE TNV OIKOTOEIKOTNTA TOUG OCO i |

OUCTATIKA KOl TIG AVTINAIOKECG CGUVOETEIC HOC TO dUVOTOV JIEE0DIKOTEPQ. !

0€ OLVONKEC TOG0 BaAACTIVOL OO0 Kol YAUKOU

** KATA KATHIOPIA CONDITIONER, X ONA ME THN EMIZTHMONIKH EMNITPOMNH AXDAAEIAY KATANAAG

* XQPIZ ZYZTATIKA ZQIKHX MPOEAEYZHZ. 27




RNICR

El KEKPIMENH ATO TON

<~ Cruelty Free
"M INTERNATIONAL

OTO TIAQO10 Tov Leaping Bunny Program

KOl ATTO TOV.,.. 5Wﬁ&§‘

Al OPAZETE 1 6 NPOSMEPOYME 1€

Avopddlovtac auTo To Tipoidy, cUURBAAAETE oTov aywva tou Cruelty Free International, o opydvwoncg
TIOU UAXETAL YA TNV €EAAEPN TWV TIEPAUATWY s Jwal.

*ZTO NAAIZIO TOY LEAPING BUNNY PROGRAMME.
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ANAKYKAQMENA KAI ANAKYKAQZIMA YAIKA

AEATIO NMEPIZZOTEPEXZ
AEAOMENQN

(ONATA YAIKA)
BAPOYS | a3 -20% H GARNIER AEZMEYETAI A MIA KAINOTOMO MOAITIKH BEATISTOMOIHZHE
© © TON 2YZKEYAZIQN, A NMPOQOH>H THX KYKAIKHXZ OIKONOMIAZ. EMIZHY, KANOYME
YYZKEYAZION VS2019 [Vs2019 BHMATA MEPA AMO TA AIKA MAS MPOTONTA ME STOXO THN KATAMNOAEMHEH
34T | -672T THSZ PYMANZHZ AMO MAAZTIKA, SYMMEPIAAMBANOMENHS THX SYAAOTHE MAAZTIKQN
BY 2030 AMOPPIMMATQN.
TO MPOrPAMMA PLASTIC STEWARDSHIP EXEI TEZZEPIZ BAZIKOYZ TOMEIZ EETIAZHE
KAI BAZIZETAI EE OAOKAHPOY ZTHN ENIZTHMH.
(ETHZIA KATANAAQSH)
TO 2022,
9.4% | 2196 31%| 38.6% 100%
NEQY NAAZTIKOY vlol|ol| © 0
NEOm;THli‘g%”E‘H%M‘S% TOY NAAZTIKOY PET OMNOY EINAI AYNATON
KALTIS TYSKEYATIES MAT MPOHAGE AMNO MEIQZH, EMANAXPHZIMOMOIHEH, ANTIKATAZTAZH, EMANAZXEAIAZMOZ, ENANAMAHPQIH
E=OIKONOMONTAS MEPINOY ANAKYKAQMENA - Kavotoiolpe
15,813 TONOI 40,000 TONOYZ NEOY YAIKA avantbooovtag
ANAKYKAQMENOY NAAZTIKOY MAAZTIKOY ETHEIQE GUGKSU?\GISC :
XWPIC TAACTIKO.
EQX T0 2030 - AgeopgvopaoTte
IN 2022 va eEAa@PUVOLUE
- - [ = 70% @ TIC TIAOOTIKEC
MNMNAAZTIKEZ 2YZKEYAZIEZ OUOKELOGCIEG POG.
EMANAXPHEIMOMOIHSIMES, AZIONOTOYME TH .
ANAKYKAQ2H AN KOMMCETOTOHENES JEonorone Ty - Acopevbuacte TH XPHEH NEOY TIAAZTIKOY
EHANAXPHZ|MO|-|O|HZ|MEZ, TON TIAAZTIKON ~va pndevigouue T xpron
43% | 46% TYTKEYATION MAS VEOU MAACTIKOU PEXPI To 2030,
ANAKYK/\QZ'MEZ vl © SYM®QONA ME TA KOl va XPNOIUOTIOIOVHE HOVO
H KOM”OETO”OHZ'MEZ MA@;%TTLTJARTF%ﬁLDLAET%N QVOKUKAWUEVO TIAQCTIKO.
NAAZTIKEZ ZYZKEYAZIEX - —

['A TEPMATIZMO
TWV GUOKEUAOIWV POG VO Eival TOY GAYAQY KYKAQY

OVAKUKAQOIUEG, ETAVOATANPWOIEG I TON NAAZTIKON
KOUTIOGTOTIOINCIUEG MEXPL TO 2025.

-AECPEVOUAOTE VA BONORCOULE TOUG
KOTOVOAWTEC VO OVOKUKAWVOULV
QATOTEAECUATIKA TIC CUOKEVATIEG TOUG.

-Agopegvopaote o 100%
1% TYAAI

p— — TYMMEP. 17,3%& PCR
TO 2022, %o

98.5%¢

TOY XAPTIOY KAI TOY XAPTONIOY o 59.2%. - KGVOUWE EKTILINGT TV TAGOTIKGV A
MOY XPHEIMOMOIOYNTAI TIA TA OYAAAAIA 8% YAPTONI.. S OFOUR OMOPPIUPAT®V GTIC TOTIKEG HOG AYOPE,

KOl KOTABAAANOUE TIPOCTIABOEIEG

ylo TN PEiwar) Touc.

- Yoo tnpilouue T GUAAOYN TTAQGTIKWV
QTO TO MEPIBAAAOV. PLASTICS FOR

CHANGE

KAI TA KOYTIA TON MPOIONTON MAY
OEPOYN MIZTONOIHZEIZ BIQZIMHE
AIAXEIPIZHZ TON AAZON ONQZ H FSC®

MADE OF RENEWABLE

TYMMEP. 36,5% & PCR
CYCLABLE MATERIALS

— _ 53%¢

SYMIEP. 38,6% & PCR

*MPOTOMENEIY, AEYTEPOIENEIZ KAI TPITOMENEIY XYXKEYAZIES
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ANAKYKAQMENA KAI ANAKYKAQZIMA YAIKA

100% ANAKYKAQMENEZ 2YZKEYAZIES

Mpoxwpdue NPog TN Xxpnon UAIKwY 100%

AVAKUKAWPEVWY PMETA TnV KaTavaAwon (PCR) kal povo

MAQOTIKWV BIWoIUNG N BIOAOYIKAG NPOEAEUONG.
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2020

H &éopeuor poc va  xpnoluorololus 0%
V€O NAJOTIKO 0O OAeC MOC TIC OUOKEUOOIES
e€olkovopwvtag 40.000 Tdvoug NAAoTIKOU KABeE
XPOVO, UAG ENETPEWPE VA KIVNTOMOINOOUPE OAOKANDO
TO OIKOOUOTNUA HAG -TOOO €0WTEPIKA OCO KAl
eEWTEPIKA- KAl VO OUVEQPYOAOTOUUE WG MWAPKA VIa
TNV eniteu&n auTtol Tou oTOXoU. AV Kal VIopTAZouUE
TIC enmuxieq dag, &poupe AT UNdEXoUV aKOWA
MPEOKANGEIG, NAVW OTIG oroieg SoUAsUoULIE NN,

Mia and TIC PEYOAUTEPEG NPOKANCEIC €ival
n avdntuén TOMKWV MNYWV PIOCILWY  UAIKWV.
@ENOUE VA PNOPOUKE VA ayopddoupe Ta UANIKA
MOG KOVTA OTIC AYOPEG MAG, VIa va oupBAAoupEe
OTN JEIwoN TOU AnoTUNWUATOS AvOpaKa Kal va
dlaocpaAidoupe TNV  €NAPKA  dIABECIUOTNTA KAl
noISTNTA TWV AVAKUKAWUEVWY UAIKWV. YN autd To
npiopa, eicaydyaue ws NPATUMO TO AVOKUKAWWEVO
NACOTIKO EMINESOU KAAAUVTIKWV: UIa EI8IKA anaiThon
VIO TO NAACTIKA UAIKA MOU  XPNGOIUONOIOUVTA
oTh BIoUNXavia TwV KAANUVTIKWY, Kal Ta ornoia
Slapépouv and autd Mou XPNOIUOMNoIoUVTAl oTN
Blounxavia Twv Tpogiuwy. EninAgov, npocnadouue

«

— R-PET
)
— ZYNOAIKO %PCR

2021 2022

& MMOYKAAI
CONDITIONER - MICEEEARMVATER
FRUCTIS <400ML ZTHN

ZTHN EYPQIH EYPQMH

99,8% PET PCR 100% PET PCR

va AUOOUUE TeEXVIKA Kal aiodnTikd  dnThuaTa
MoU MMOPsi va npokurnTouv and Tnv €yxuon
QVAKUKAWUEVOU MAACTIKOU 6TA KAAOUMIA UAG.

EnminAg€ov, ouvepyalduaoTte otevd UE TOUG
MEPOUNOEUTEG TWV OUCKEUACIWV KAl  TOUG
KOTOOKEUOOTEG MAJCTIKWV NAVW OTIC UNAPXOUOES
TEXVIKEG npokAnoelg. EniBeBaiwdvoupe  om
Ol OVOKUKAWMUEVEG OUOKEUAOIEC MAC MANPOUV Ta
MoIoTIKA JAg NESTUNA Kal ATl CUVASOUY HE OAEG TIG
TEXVIKEG MTUXEG, Onwe €ival n oupBaTtdtnta Je Tn
ouvBeon Kal N oTaBepdTNTA o€ A0S Xpdvou. Eniong,
Ol OMAdEG KavoTouiag pag gpyddovtal NAvw oTnv
avAnTUEN VEWV TEXVOAOVYIWV Mou Ba Pag enmpgouv
VA  EVOWMOTWOOUNE MEPIOCOTEQO  OVOAKUKAWUEVO
MACOTIKO OTIC CUOKEUAOIES AG OTO UEANOV.

H @enivih xpovid pdg didage &1 n eniteugn
TWV PIANGSOEWY OTOXWV Mag Ba sival pia Pakpd
Siadikacia, yepudTn NPoKANceIG. T autd AAAwoTE
anogacicape 6T N UAPKA Ba XPEIAOTEI NEPICOOTEPO
XPOVO yia va enITUXel Tov oToxo Tou 0% NéEo
MAACTIKO, ToV ornoiov BewpnNoaEe Mo PEANCTIKO va
avaBdioupe via To 2030.

ANAKYKAQMENA KAI ANAKYKAQZIMA YAIKA

NMEPIZZOTEPEZ

ANAKYKAQZIMEZ ZYZKEYAZIEZ

O1 opddeg cuokeuaoiag pag KaTaBAAAouv KABe npoondBeia va KAVouv OAEQ

TIC CUCOKEUAOIEC NAC AVAKUKAWGIWEG AAAAZOVTAC TA XPNOIMOMNOIOUKEVA UAIKA Kal
APAIPWVTAG TUXOV OTOIXEIA Mou eunodidouv TNV avakUKAwoN. ZuunepIAauBavouue
eniong odnyieg avakUKAWONG OTN CUCKEUAGCIA TwV NPOIOVTWY HAG,

yId va BonBACOUNE TOUG KATAVOAWTEG VA AVAKUKAWGCOUV Kal va BAAOUV TEAOG

OTOV (PAUAO KUKAO TWV NAACTIKWYV ANMOPPIMUATWVY.

MPOIONTA EIXEAIAZIMENA ME INOQMONA
THN ANAKYKAQZIMOTHTA

To 2022, TOoUAGXIoTOV TO 70% TOU
NMAyKOOUIOU XAPTOPUAAKIOU UAGATAV AVAKUKAWGIUO.
‘ONec oI OUAdEG MAG €xouv ekNAIdEUTEl (OOTE va
KOTAVOOUV MANPWC TNV  OVOKUKAWOIUOTNTA  TWV
MEOIOVTWY MAG, Kal €XOouv €enIoKeEPOei KEvTpa
AVAKUKAWONG. H aVaKUKAWOIUOTNTA ival TAEOV OTO
ENIKEVTPO TOU TPOMOU WE Tov ornoiov oxedliAloupe
TA NPOoIGVTA pag. @€Aouue va eEaAeiPouus Ta dnoia
eunodia undpxouy, yI' auTd Kal eNavacxediAloupe
avTAieg,  ETIKETEG, OWANVAPIA,  (PAKEANIOKOUG
Kal PBaddkia npokeiuévou va egival €Tolua yid
AVAKUKAWON 6Tav avanTuxfouUv poEC AVAKUKAWONG
MEYAANG KAIUakag. Na napddeiyua, aAAdEaue TO
MMOUKAAI Tou conditioner Fructis and adiapavég
oe dlapavég, via va eEacpalicoupe KaAUTEPN
avayvwpion katd Tn diadikacia dlaAoyng. Eniong,
o€ 6,1 apopd Tov enavacxediacud Tou Ultra Douk,
BeATioTonoNoadue To PEYEBOG TNG ETIKETAG YyiA
KOAUTEPN  AVAKUKAWOIUAOTNTA,  dlacpalidovTag
NAapdAANAa OTI O KATAVOAWTESG Ba NaAipvouv OAEC TIG
anapaiTNTeG NANPOPOPIEG.

THE CHALLENGE OF

METALIZED LABEL REMOVAL
Kdnoia and Ta npoidvTa Jag €ixav hia AenTh, EMPETAOAAWUEVN MAAOTIKA ETIKETA
KOAANPEVN OTO MAQCTIKO UNOUKAAL AUTO eVOEXETAI VA NPOKAAESEI MpoBANaTa oth SIadIKaoia
TNG AVOKUKAWONG, KABWGC Ol AVIXVEUTEG OTA KEVTPA JIGAOYNG UMOPET VO avayvwpiocouv TN
OUOCKEUAIA WG METAANO Kall OXI WG MAACTIKO Kal, £T0I, VA TNV TA§IVOUNoOUV LE AavBaouévo
TEAMO N ANAWS VA TNV AnokAsicouv and Tn por TN avakUKAwonNG. Ta TeAsuTaia SUo xpdvia,
APAIPECAE OTABIOKA AUTEG TIG EMIUETOAAWUEVEG ETIKETEC AN TA NAACTIKA UNOUKAAID LA,
vIa va SIAoPAANGOUE ATl Ol MAACTIKEG CUOKEUOIES UAG UMOPOUV VA AVAKUKAWBOOUV cwaoTd.
"EXOUpE AAIPEDEI TIG IETOANKEG ETIKETES O€ NMAVW and TO 98% TwV NACCTIKWY CUCKEUACIWV
MAG, KAl OTOXOG MAG ival va pTdcoupe oTo 100% ueExp! Ta TEAN Tou 2023.

H KUKAIKA oikovouia Ba yivel npayuaTikoTnta
Movo av unopé€coupe va BAAouue TEAOG OTOV
(PAUAO KUKAO TWV MAACTIKOV aAnoppiuudTwy. H
EKMAIdEUON TWV KATAVAAWTWV KAl N UIoBETNoN
Biwoiywv ouvnbeiwv o€  kaBnpepivh  Bdon
eival To KAg1di yia Tnv aAAayn kateubuvong.
Ol KATAVOAWTES AVAKUKAWVOUV Mo MOAU oTnv
koudiva napd oTo Pndvio*: yI’ autd, NiIoTEUOUNE
OTI €xoupEe TNV guBUvn va Toug BonBrnoouue va
BEATIOOOUV TIC CUVNOEIEC TOUG, NAPEXOVTAG TOUG
XPAOIMECNANPOPOPIEC OXETIKA UETO NWC MNOPOUV
VA AVAKUKAWOOUV €UKOAD TIC OCUOKEUOGCIEG TOUG.

‘Exoupne npooB€cel auTéS TIC NANPOPOPIEG TOCO

OTIG CUOKEUAOIeC nag doo Kal oTtov 1I0TdToNnd Uag
ME €uacn oTn XApavon AvTikTunou MpoidvTog.
O1 nAnpo@opieg NnpocapudlovTtal o€ KABE XwpPQ,
via va diacpalAidetal o7l gival CUMPWVEG UE TIG
TOMIKES ANAITACEIC AVAKUKAWONG.
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TQN BIOMHXANIKQN EIMKATAXTAZEQN
MOY MAPAIOYN NMPOIONTA GARNIER
XPHZIMOITOIOYN
100% ANANEQ2IMH ENEPTEIA










BOHOAME [RAIMKOINOTHTES

KAI ENGAPPYNOYME
TOYZ ZYNEPIATEZ &
TOYZ EPTAZOMENOYZ MAZ
NA MAZ AKOANOYOH2OYN 2TO
TA=IAl MAZ TTPOZ TO GREEN BEAUTY

[TOAYMOP®IA
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AENTIO 1,431«
AEAOMENQN KOINOTHTEXZ* ENHPEAZONTAI

Garnier has been committed to sustainable sourcing and to its Solidarity
Sourcing programme since 2008. It aims to continue sourcing more

H GARNIER BOHOA renewable ingredients through programmes that are designed to have a
102022 R A A A R mg:%ﬁgm positive social impact.
1,431,

APQMATIKA ®YTA EAAIO MNITOYPOY
PYZIOY

y

( 1 BonBape un npovopiodxeg Evanpdvouye Toue

KOIVGTITEQ Va EXOUV SOOUTBELTES pac e
g ' | T000B0ON OE/BW“” BeAmichiaouy Ty anddoon
PLATTICS Fol €0YQ0Ia Kar Olkalo TOUC 0 eéUOTO

CHANGE | ci06dnyo.

BlwaudTnTag kai va
avanTuEouv NpWTONOPICKES

Tuvepyalduaore e MKO NoEIC

VI TV 0IKOSOUNGN KAl
unooTApIEn Tou 0pAUAToS
TERRACYCLE Hac, aMa kai yia Ty
avaAnyn ousiaoTikAc
dpdong
, . EnwoehoUyacTe ané Tic ENAIONAAO
oo oo o ¥ 0% voRmea
. L'Oréal aTov Topéa T .
éoaéwtou Lioc M1pog 10 Green Sopiic eu@Uvunc, WCW,) ARGAN
€auty, UNOMOIGVTGG Ty éva dikTuo 50 e1dIkav og
anoaTon Wac kadnuepiva : / PLASTICS FOR
1 TpcuBoios vk H KOINOTHTA Béuo fooyooc MEAIZSOKEPI  CHANGE
KaIVOTOpiEG, KAI Ol 2YNEPIATEXZ SOVEAMI
THZ GARNIER @ CUAR
AKOAOYOOYN TO TAZIAI MAZ
_ — MPOS TO GREEN BEAUTY AOH @
NMANQ AMO TO 86%
Malf Je T koTaoTiuaTa MENG®GOAH
86% » Navikic e a onoia C
TON EPTAZOMENQN MAS ety KEPI CANDELILLA
AENE OTI TO TMHMA TOYZ ENIXEIDNUOTIKO UOG BOYTYPO KAPITE
ZYNEBAAE XTH UOVTENO 1IpOG Eva 0.
BIQZIMOTHTA TO 2022** Binaio Hovreho xwpig
QMOKAEIOpOUG,. BABASSU
AvanTUeooupE T EAAIO ZOT1AZ
, NPOIOVTA Uag and Kovou
O KOIVQVIKEG Kal e kata€jmuévoug
ﬂsp\BQAA%vréxgc endocelq AkoUuE TOUC KATOVAAWTES aveEdpTnToug €1dIKoUG, Via
uag noAnBeuovTal péow IOC KOl TOUG VOl EVIOXUOOULE TNV
QuoTO@Y Kol aEonIoTy evbappivoue vo ohTiki} anoaToN o, KEPI CARNAUBA @
QVEEAOTNTAV EAEYXQV. aox0AnBoUV e ToV

avTiKTUNO TWV NPOIOVTQY
1OC, UEOW TN OICPGVEIDC
OTNV EVNPENWON KAl TNC
eknaidevong.

* KOINOTHTEX MPOIrPAMMATON AAAHAENTYHX: KOINOTHTEX MOY MPOMHOEYOYN THN GARNIER ME ZYXTATIKA KAI TON OMOION TA MEAH
ENQ®EAOYNTAI AMO TO NMPOMPAMMA AAAHAETTYHE TOY OMIAOY L'OREAL. O APIOMOX TON KOINOTHTON BAZIZETAI ZTIZ MIO MPOI®ATEY
AIAGEZIMEY ANADOPEY.

*1.405 KOINOTHTEZ MOY MPOMHOEYOYN THN GARNIER ME ZYZTATIKA KAl TON OMOIQN TA MEAH ENMQ®EAOYNTAI AMO TA MPOTPAMMATA AAAHAETTYHE TOY OMIAOY L'OREAL + 26
KOINOTHTEX MOY EMNQMEAQYNTAI AMO TO PLASTICS FOR CHANGE.
** AMNO TO 96% TON EPQTHOENTON XTHN OMAAA THX GARNIER MAIKOZMIQY.
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[MPOQOH2H

TH2 OIKONOMIKH2
A2 PANEIA2 2 THN APPIKH

['NA ANTIMETQIMI>H
TH2 KAIMATIKH2. AANATH>

To 80% TwWV PIKPOKAAAIEPYNTWV CE OAOV TOV KOCUO OEV MTPOCTATEVOVTAL ATIO TIG
ETUMTWOEIG TNG KAIMOTIKAG OANXYNG OTIC KOANMEPYEIEG TOUG. AUTA N EAAEIPN ACPAAEIOG
EVEXEL TOV KivOLVo @Twxomoinong. To €pyo Insurance Net for Smallholders (INES)

OXEQIACTNKE YIA VO PJEIWOELI OUTOV TOV Kivouvo.

To BoUTupo KaPITE Kol 1 eNdiivn KopIté gival d00
amno T BO0IKA CUCTOMKA TIOL XPNolUoTolel N Gamier
OTIC CUVBETEIG NG £ KOl XPOVIOL MPOEPXOVTAI OO TO
Sévtpo shea v Mmoupkivol PACO, GTIOU OMOKOAETTOI
«T0 SEVTPO LV XINLV OPETOV».

To mpOYpapUa HoG BonBa omy EvdUVALWON
TV YUVOIKGV Kal 0Ny €€00@ANIOT Sikaieov TV (UE
TIOTOMOINGT) SIKOIOL EUMOPIOV), SIVOVTOIG TN SUVOTOTITIO
O€ OUTEC TIC YUVOIKEG VO £X0UV HIOl EMMAEOV TINYT
£003WV.

Méow Ttou MpoypdupoTog AMMAsYYUNG Kol
O€ ouvepyooia e v AXA, anogaciocope, 1o 2021,
VO TIPOXWPIOOUUE OV TIAOTIKY)  EQAPHOYN  HIOG
OMOKANPWUEVNG  OOPONCTKIG AVong yio T 318
KOVOTITIEG KOANEPYIILV  KOPITE oV Mimoupkiva
Pdoo.

To €pyo INES mpoo@épel oug OypOToCeS TO
ONOKANPWUEVO TIOKETO ™G AXA UE  OO@ANON
VIO OMGAEI0 CUYKOUIBNG KOl OCMAAION ULyeEioG To
KOOTOG NG OOQANONG KomaveEUETl dikalo o€ OAn
MV 0AUCIda O&i0G, VW N OoPANOT) TIOPEXETON OTIC,
SIKAIOUXOUCG, PE OMAOUOTEVHEVEC SIOBIKOTIEG VIO VOl
[BonBrioel i aypGTooES VO TNPICOLV TOUG OPOUG TOU
TIPOYPAHHIOTOG,

H AXA cuvepydoTnke OTeEVA IE TIG OyPOTIOOE,
TIPOKEIJEVOL VO KOTOMONOEL Toug, KivdUVouG. 'Etal,
QVETTTIVEE £V TIPWTOTIOPIOKO TIPOIOV TIOL KOAUTTEEL SU0
&&oveg

- KAIJOTKOI KIVOUVOL: Ol 0lypOTIOOEC KOAUTTTOVTON IO
KOIPIKOUG, KIVOUVOUC, TIOL ETNPEACOLV TNV TIOPAYWYT]
KoAopmokiol (T, &npooia), n omoio evol N IO
ONUOVTIKY KOANIEPYEID! VIO TNV ETIOTIOTIKI OOQOAEIN
OUTGV TV VOIKOKUPIGV-

- KivdUVOI LYEIOG KOl OTUXNUGTWY (TTX. OfyPOTIKOI
TPOUUOTOOIL, BAvaTog 1] avormpia, ££000 VOONAEIOK):
Ol OypOTIOOEG KOl Ol CUMNEKTPIEG €ival o B€on va
HEOO0LV TO KOOTOC, CTOBEPOTIOIVTOG TO £G0OA TOUG,
KOl BENTILOVOVTOG, TNV OMOTOUIEUTIKY] TOUG IKOVOTIIO.

Eruméov, n AXA ouvexidel va BEATIOVEL TO TIPOIOV
HE BAon T OXONO Twv JIKAIOUXLV. Mol TIOPASEYA,
TPOCEOTA TIPOCTEONKE N KAAUWN VIO ENOVOCIDL, IE
Bdon m ¢riimon amd TG iBIEG TG OYPOTIOOES,

To TPOidV €ivonl €BEAOVTKO KOl TIPOWOETTOI
HEOW EKAIBEVTIKGV CEUMOPIL, KOBWC Kol HECW
TIPOWONUKOU UANKOU TIOU MHOIPAETN OTO PEAN TOU
OUVETIPIOLIOV. To KOCTOC TOU TIPOIOVTOG KOTOVELIETO
KO3 pKog TG oAuoidag o&jog, H L'Oréal komaBAel
€O PEPOG TG TPIOSOMONG, &V GMO  HEPOG
XPNUOTOJOTETal aMO  TOUG CUVETHIPIOHOUG, Kol Ol
OYPOTIOOEG TINPGVOLY £V LIKPO IOVO PEPOG, MEXPI
TWPO, OTO £PYO CUUPETEXOLV 22,500 yuvaiked,

10 2022

FYNAIKES ZYMMETEIXAN =TO MPOrPAMMA

260K EUR (169 M F CFA)
AOBGHKAN MIZQ STIZ KOINOTHTES INA SKOMoYs
SXETIKOYS ME THN KAIMATIKH AAAATH

106
MEPEZ ANOMBPIAX ZE 10 AIA®OPETIKEZ
EMAPXIEX

MEPIZTATIKA ANAPEPOHKAN

273
ANOPQIOI XPHZIMOINOIHZAN THN AZ®AAIZH
YTEIAZ & ATYXHMATQN (A EZOAA NOZHAEIAX
KAI MEPIOANYHL)

KATANAAQTEZ 2YTKENTPQZAN

ANHAETTYH KAI TTOAYMOP®IA

TOINIKEZ MKO

KAI ETAIPOI

>€ OAOV ToV KOOUO, n Garnier CUUPETEXEL OE OPACEIC
yla TNV mpowinon €vog TIo «TPACIVOU» KOOHOU, HECW TOTIKWV
ouvepyaoiwv ye MKO Kal EI8IKEVPEVOLC ETAIPOUG.

TERRACYCLE

TERRACYCLE

WORLD
RESOURCEZ®
INSTITUTE

ZASURFRIDERFOUNDY

SYTKENTPQOHKAN
932 130

2YZKEYAZIEZ THX GARNIER SYSKEYAS|ES

THZ GARNIER

H GARNIER ENQZE TIZ AYNAMEIZ THZ ME
THN TERRACYCLE®, IN'A THN ENIZXYZH THX
ANAKYKAQSH>

To 2022, nepinouv 8.000.000 KATAVOAWTEG
OUYKEVTPWOOAV CUOKELATIEC TNG Garnier o€
39.288 101wTIKOUG Kal dNPOCIoug XWPOoUG.
JUYKEVTPWONKav 932.130 cuoKeLAOTIEC TNG
Garnier.

ﬁ-;-'%ﬂ!gﬁm

- ﬁgwyd&

TERRACYCLE

H GARNIER ZYNEPIAZETAI ME THN AEC >TON
NAIBANO

To 2022, n Garnier kat n Arc En Ciel vAomnoinoav
amnd KovoL TIPWTOBOVAIEC OTo TTACiCIO Tou Green
Beauty. KAmoleg amo auTég ATav ol €ENG;

- OUYKEVTIPWOT TAOCTIKWVY KATA TN SIGPKEIN TV
QAYwVWV TPV amd Tov Mapabwvio g Bnputou:

- JIOJIKTUOKEC EKTAIOEVTIKEG EKOTPATEIEC
yia N Blwaoiyn opop@id, Kal Eveappuvan twv
KATOVOAWTWV VO GUUPETAGYXOUV OTO TIPOYPAUHO
OVOKUKAWONG NG Garnier ato Aaiclo tou Green
Beauty:

- SLVOTOTNTA Ol KATAVOAWTEG VO OTEIAOLV THIOW
TO AVOKUKAWOIA TIPOIOVTA Toug e KAGE online
TIOPAYYEAIQ OTOV ICTOTOTIO TWV COUTIEP PAPKET
Carrefour.

ZUVOAIKA, HEOW TNG ouvepyaaiag ue tnv AEC,
OULYKEVTPWONKav 2.500 pmoukdAla to 2022, H
Garnier avUTIOPOVEL va KAVeL Eva Brua oKOUd TIO
uUmpPOoOoTda oto Green Beauty Tnv €NOPEVN XPOVIA,
UE VEEC EVEPYOTIOINTEIG OTIWG N CUMUETOXI OE
TPOCPOPA BECEWY EPYATiag O€ TAVETIOTAUIN
KOl N dnuIoupyia @OITNTIKWY CEUIVOPIWY Yia TN
BiwodtnTa kat to Green Beauty.

*MEZQ ZYNEPTAZIAT TOY OMIAOY L'OREAL






ANNHAETTYH KAI TTOAYMOP®IA

APO2IQOMENE2

H xd&dpa&n g otpatnylkng Green Beauty
OUVOUACTNKE PE TNV avaBAaduion twv Se&IOTHTWV
OAWV TV Opadwv NG Garnier. AvantOEape pIo
OAOKANPWMEVN  dladpoury paAdnong, &EEKIVOVTOG
and 1o Boolkd (BIWCIUEC CUOKELATIEG, OUVOECTEIC,
EMKOIVWVIO) Kal GUVEXICOVTAG UE KATIOIEG YEVIKEG
YVWQOEIG YIO TIG TPOKANCEIG TIOU OVTIMETWTICEL O
mAavAtng (VEPO, PBIOTOIKINOTNTA, TOPOL, KAIPMOTIKA
aAAayn).

3TN CULVEXEID, TPAYUATOTOINONKAV Tpia cepIvapla:
YO TNV OVOKUKAWCIPMOTNTA, PE EMIOCKEYN O €va
KEVIPO OIOAOYNG YO TNV KAIUOTIKI OAAQYH, PE
TO TIOAD XPrOIPJO EKMAIDEVTIKO €pyaAeio Climate
Fresk: kol TEAOG yia TNV EMOTAPN Tow omd 1N

H EKMAIAEY2ZH TON OMAAQN MAZ

— TABAZIKATIA |

o TH BIQXIMOTHTA
IYIKEYAZIEL, TYNOEZEIL
| EMKONONA |
4 GREEN STEPS
MAGETE A TIZ NAANHTIKEX
MPOKAHZEIZ ZTIZ OMOIEX
| ANTATIOKPINOMAZTE __|

CLIMATE FRESK
EYAIZOHTOMOIHEH A
THN KAIMATIKH AAAATH

(2]
3

B EKNAIAEYZH T'1A
e THN ANAKYKAQ2H

KAI'EMXKEWH 2TO KENTPO
o AIAAOTHZ e

EMIZTHVH &

[EPIBAAAON
ATIO TA IAANHTIKA OPIA,
ZTHN ANAAYZH KYKAOY
ZOHI

* AMO TO 96% TON EPOTHOENTQON ~THN OMAAA THX GARNIER MATKOXMIQX

58

BlwoudTNTA Kot TOV TPOTO PE TOV OT0i0 a&I0AOYOUE
TO MEPIBAANOVTIKO ATOTOTIWUA POG.

MEe auTOV ToV TPOTO, EVOULVOHUWVOUUE TIG OPADECG LG
pE TIG OEEIOTNTEG KOl T EPYOAEia oL xpeIddovTal
yla va €MITOXVVOUHE TOV UETACXNHOATIONO HAG KOl va
yivoupue 6ol TPWTABANTEG 0T BIWCIPOTATO.
Eipaote umepri@avol yia toug epyalopEVouc HaAG.
Toug divoupe tn dVvapn va d€i§ouv Tov dPOUO TIPOG
NV TIo BIOCIUN OUOPEId, VO avanmTOOGOUV BIWCIUEG
KAIVOTOMieG oO€ €va TEPIBANOV  TTIOALHOPIAC,
XWPIg amokAeiIopolG. H  dieuBlvovoa  emITPOMA
oG a&loloyeital €miong yia TG €MOOCEIG TG OTN
BlwouoTnTa, YEYOVOC oL KATASEIKVUEL TOV (A0 Kal
TNV AQOCiwar YOG OE QUTH TNV ATTOTTOAT).

86%

EONIKOTHTEZ

H GARNIER AEZMEYETAI 2TO GREEN BEAUTY

2YMPONA ME INMAIKOZMIA EPEYNA

TO 79%, TQN ANOPQITQN

OEAOYN NA ZOYN MO BIQZIMA

H Garnier dnNUoOCIEVEL T OTMOTEAECPATA TNG £TNOI0C £kBeoNg One
Green Step, n onoio AMOKOAUTITEL TIG YEWYPOAPIKEC KOl YEVEAANOYIKEC
Sla@opEg o€ 6,11 aopPd TN OTACN ATEVAVTI OTO TEPIRAANOV, HETAED

20.000 avOpwnwv o€ 9 XWPEG.

Ta teAevTaia Xpovia, N HEYAAN TAEIOYN @i
TV €VNAIKwv BEAOLV va {rjoouv To BIWCIPa.
Qot1600, n €kBean g Garnier yia 1o 2023
OTIOKOAUTITEL PIO  QVOTIAVIEXN TTWON OTIq
«Bloolpyeg» mpoBEoelg, PE TO 79%  Twv
avlpwTwWV va A&ve OTI BEAoLV va {rioouV TIo
Biwoiua oto pEANOV oe oUyKplon YE TO 83%
10 2022. To 4% Aéve o1l {ouv ndn Blwoipa,
TOCOOTO Tou NTtav 5% Tnv TponyoUPEVN
XPOVIA. Ta KUPIOTEPO EUTIODI TTNV AVAANYN
Biwolpwv  dpdoswv  mEPIAAUBAVOULY TNV
EMEIYN OIKOVOMIKAG EVXEPEING TIOL ATIAITEITOL
yia va KAvouv Bloolgeg aAlayeg (56%),
NV EAePn Xpovou (32%) kKal TNV EAAEIYPN
evnuépwaong (29%).

H €kBeaon deixvel OTI AUTH N PIKPH TTWOoN
TIOPOTNPEITAl OTIC TEPIOTOTEPEC AYOPEC TOU
KOOpOoU, pe e€aipeon ta HAE kat tnv lvdovnaoia.
21N Meppavia, cUyKeEKPIYEVA, TTOPATNPEITAlL N
TO CONUOVTIKI OAAAYH, KOOWG PHovo 10 66%
TWV EPWINBEVIWV €imav ot gival mpodupol
va OAAGEOLV OTACT ATIEVOAVTI OTO TIEPIBAAAOV
—€vavTtl 81% Tnv mponyoUpeVNn Xpovid. ATO
v AGAAN TAELPd, oTnv Ivdovncia @aivetal
va  UTIAPXEl MEYOAUTEPN TPOBULPOTNTA YyIa
oAAayr], JE OXedOV 3 OTOuG 5 €pwWTNOEVTECQ
va dnAwvouv ot ndn Bewpolv BIMCIPO TOV
TpONo {WNCg TOLCG, TOCOCTO TIOL NTav 14% oTo
Hvwpévo BaagiAglo kai 19% otn Meppavia.

JUVOAIKA, Ta 5 dnuUo@IAEéoTeEpa Priuota
BiwolpdétnTag mouv okomelOUV va KAVOULV Ol
avBpwrol 1o 2023 eival Ta €€AC: Peiwon NG
XPNoNG MAACTIKQV TIPOIoVIwV (41%), peiwon
NG OTATAANG TPOPipwV (40%), BeATioon Twv
TIPAKTIKWV OVOKUKAWGONG (39%), mpoondbeia
TIANPOUC ATIOAAAYNAG a0 Ta TAACTIKA (32%),
OTPOPI OE TPOIOVTA XWPIC TAACTIKO (32%).

EmmAéov, OAO€va Kol TEPIOCCOTEPOL
avBpwrol BewpolV OTI Ol ETAIPEIEC €XOLV
e€ioov €uvBLVN va mpoPBolv Ce QAUTEC TIC
EVEPYEIEC, KABWC Kal OTI TPETEL VA LTIAPEEL
vopoBeaia mouv va avaykalel TIC ETAIPEIEQ
va g€Rovtal To MEPIRBAANOV. Ot EpWTNOEVTEC
eMPBeRaIOVOLY OTI N PEYOAUTEPN dla@AVEIX
(41%), N €INKPIVEIO OXETIKA PJE TOUC OTOXOUG

TON ANOPQION ©EAOYN
NA ZOYN NIO BIQZIMA

4%

OEQPOYN OTI
ZOYN HAH BIQZIMA

mou de&v emtuyxdvovtal (38%), Kal ol
loxuplopoi mou PBacilovtal Og EMICTNPOVIKA
dedopéva (38%) Ba Bonbolcav va kepdnOei
N va avokinBei n eumotooclvn OTOULG
I0XLPIOPOVCG MO €TAIPEIaG. Ol KATAVOAWTEG
gpmiotelovTal  Alyotepa  TIC  €Talpeieq. H
Blopynxavia NG OHOPPIAG, CULUYKEKPIPEVQ,
Bewpeital wg n Mo €voxn yia greenwashing
(MpoBoA  PEUSOOIKOAOYIKAG  TAUTOTNTOC)
and o 39% Twv £pwInOEvVIwv. QOoTOCO0, n
ENMEIPN TIPOCPBACNG OE MANPO@OPIEG Kal Ol
UTIEPAPIOUOL  OIKOAOYIKOI 1OXUPICHOI  €XOUV
TIPOKOAECElI OUYXUCON YIO TTOAAOUC, Ol omoiol
KOTOTAOOOUV OUTO WG KUPIOTEPO EPTIODIO
TNV aAAyN OPECWC META TNV  EANEIPN
OIKOVOUIKNG EUXEPEIOG. ZUVOAIKA, N EANEIPN
Katavonong €ival meavo va SUCKOAEYEL TO
23% TV EPWTNOEVTWV Vo AGBOLV TIPAYHATIKA
Biwaoiyeg ano@Acelc.
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A=IONOI'H>H

TH2 EKOEZH2 IMTPOOAOY

AUTN N €KBECN TTAPEXEL PO EMOKOTNCT TNG MPOOdoL TNG Garnier 0Toug TEVTE KUPIOUCG TOUEIC
eotiaong Tou Green Beauty. Ta oTtoixgia Kal o1 dpacTnNPIOTNTEG IOV OXETI(OVTAl UE KABE TOUEQ
€o0TiaoNg MEPLYPAPOVTAI AETTOUEPWC OTIC OEAIDEC aUTNG TNG €kBeonC. H Deloitte e€€ppace

neploplopévn dlaBeRaiwan OXETIKA e TOUG JEIKTEC TTOL TTpoadlopidovtal and auvTtd T0 GUUBOAO @.

Mpoidvta olkoAoyikoU oxediaopoU: Mpoiévta
TIOU €X0OUV BEATIWOEI pe VEQ 1 AVaVEWPEVN
ouvBeon N/kal cuokevagoia (EEAIPOVUEVWV
TWV OAANOYWV CE EMIMESO UTTEPYOAAPBIOV
N KOVOVIOH®V, KABWCE KAl TWV ATTOVANTWV
TPOTOVTWY, TWV TPOTOVIWY TOoU €XOUV HUEV
avantuxOei aAA& dev €XOUV UTIEI AKOUA CE
OTAdI10 MAPAYWYNG, KAl TWV TPOWONTIKOV
TPOIOGVTWV). O KOIVWVIKOC Kal TIEPIBAANOVTIKOG
QVTIKTUTIOC TWV €V AOYW TIPOIOVTWV BEATIWVETOL
MECW TNG XPNong tng pebodoAoyiag SPOT
(Sustainable Product Optimisation Tool),
pHE BAon KpITAPIa OTIWG N TPACIv XNUEIA, N
AVOVEWOIPOTNTA, N BloamodounciyoTnTa, N
OIKOTOEIKOTNTA, TA AVOKUKAWPEVO LAIKA KOl TO
TENOC {WNG, N OLVEICPOPA OTIC KOIVOTNTEC, N
SlagpAVELX Kal N TPOCBACINOTNTA.

€ 0O,TI AOPA TA KOUTIA OTIO XOPTOVI KAl TIG
XOPTIVEC 0dNYIEC XPrIONC TWV TPOIOVIWVY, N
Blwaoiun diaxeipion 1wv dacwv dlac@aliletal
pE TNV miotonoinon FSC® (mévw and 80% kat’
OYKO0), OAAG Kal TIG TiioToTnolnoelc PEFC kai SFI.

Blwolpyeg BlopnxavikEC EYKOTOOTACEIG:
Mpokerital yia 1a 20 €pyocTAcia TTOU TAPAyouV
TpotovTa Garnier, UETAED AAAWV, KOl TO 28 KEVTPA
dlavopung padikng ayopdg tou Opidou L'Oréal. To
TMEPIBOANOVTIKO OTOTUTIWHA TWV TIAPAYOUEVWV
MPOoIovTwyY Garnier €ival T0 ATTOTEAECHUA TOUL
TEPIBOAANOVTIKOU OTIOTUTIWHATOC KABE Hovadac
Toapaywyng mpoidviwv Garnier KAt avaloyia
TPOC Ta MAPAYOUEVA TpolovTa Garnier, Kal
TOUL TEPIBAANOVTIKOU ATOTUTIWUOTOC OAWVY TWV
KEVTPWV dlavoprng L'Oréal kot avaoyia mpog
TO TOPAYOPEVA TIpoiovTa Garnier.

Agpla Beppoknmiov: OI ekmounég CO,
vnoAoyidovtal BACEL TwV EVVOIWV TIOL opidovtal
Qo TO MPWTOKOANO GHG, Kal TapakoAouBolvTal
oOU@EWVO PUE TOV OYOPOKEVIPIKO OEIKTN
CO2 Ol OUVTEAECTEG EKTIOUTIWOV HAG €ival
ouVNOWC Ol CUVTEAECTECG TWV TPOUNOELTWV
pag yia tig eknopneg Katnyopiag 2- av avtoi
dev €ival yvwoToi, TOTE 0l CUVTEAECTEC POC
€ival ol epIPEPEINKOi CUVTEAETTEG 1 €BVIKOI
oLVTEAECTEC (TL.X. IEA 2022 yia TOV NAEKTPIOUO.
Mo AOyoug cLYKPIoIHOTNTOG, Ta dedOoPEva

60

OXETIKA PE TIG eKTTOUTEC CO2 yia Ta €N
avagpopdag 2005 kai 2019 evnuepwONKav PACEl
AUTWV TWV KAVOVWV (UTTIOAOYIOTNKOV €K VEOU
Bdaoel otaBepoL mediov).

EYKOTAOTACEIC TTOU Xpnolipgomnolobyv 100%
AVOVEWOIUN evEpyela: Evag BIOUNXAVIKOG
XWPOC PTIOPEl TPOREI OE ALTOV TOV ICXUPICHO
av MANpoi TIg akdAouvBeg dV0O AMAITHOEIC!
*Augoeq ekmouneg CO, (Katnyopia 1) = O, ue
€&€aipeaon To AEPIO TTOL XPNCIYOTIOIEITAL yIO TNV
TpOo@OodOoaTia, To yaloUT IOV XPNOIYOTIOIEITAl
yio SOKIUEC OTOV YEKAOTAPA, TNV EVEPYELX
anod OPUKTIEC MNYEC OV XPNOIPOTOIEITAL
KOTA TN oUVIAPNON €YKATAOTAGEWV
AVAVEWOCIHUNG EVEPYELINC EVTOC TOL XWPOU, Kal
TIC JIAPPOEC PUKTIKOU LYPOU €OCOV €ival
XOUNAGTEPEG amo 1009d. 130 tévwv CO, TNaiwG,.
*Eppeoeg ekmopmneg CO, XPNOIUOTOoIWVTOG TNV
ayopaKeVTpIKN pEBodo (Katnyopia 2) = O.

Ol OVOVEWCIUECG TINYEC EVEPYELNG TIPETIEL VO
Bpiokovtal eVTOC TWV EYKATACTACEWVY I OE
anmocTaon PIKPOTEPN TwV 500 XIAIOPHETPWV
ano TNV TonoBeaia Kal va gival GUVOESEPEVEC
OTO id10 diKTLO dlavopn . AUTOC O Io0XUPIoUOC,
OTIWC OPICETAI TTOPATIAVW, TIPETIEL VO TIPOKUTITEL
XWpIig avTiotaduion avepaka.

Evépyela: H evépyela mou mapAyeTal anod
TIC AVTAIEG BEPUATNTACG KAl TIG YEWOEPUIKEC
EYKATOOTACEIC OEV LTIOAOYILETAl TTAEOV
OTN OUVOAIKI KOTAVAAWGT EVEPYEIAG TWV
EYKOTOOTACEWV Tou Opidou L'Oréal- n evepyela
TIOU OTIAITEITAL YO TN AEITOLPYIA AVTWV TWV
€EOTAICPMV TIEPINAUPBAVETOAL OTNV KATOVAAWGN
EVEPYEIOG TWV EYKATAOTAGEWV TOLU OPiAou
L'Oréal.

H €vvola tou «gpyoataciov Waterloop»
guviotatal otn Xxpnon Twv dnuociwv
amoBEPATWVY VEPOU POVO YIA KATOVAAWON
amo Tov AvOpPWTO Kal yida TNV Tapaywyr] Tou
VYNANG ToIOTNTAC VEPOUL TIOU XPNOIPOTIOIEITAl
w¢ TPWTN VAN YIA TNV TOPACTKELN TIPOIOVTWV:
OAO TO VEPO TIOL ATIAITEITAI YA BIOUNXAVIKEC
dladikacieg (e€oMAIOPOC KaBaplouoU,
TOPOYwWYr OTHUOU, KATL) TIPOEPXETAI OTIO VEPO
TIOU EMAVOXPNOCIUOTOIEITAL I AVOKUKAWVETAL
HMEOW ECWTEPIKOU KUKAWHOTOC OTO EPYOCTACIO.

Ta dedop€va Tou £€T0UG ava@opag 2005
yia TNV anoAnyn vepou Kal Ta TOpayoOUEV
amoOBANTO OV XPNOIMOTIOINONKAV Yid TOV
UTIOAOYIOHO TNCG dla@opdag HeTa&d 2005 Kal
2021 TPOoKUTITOLV ATO EPYOCTACIO KOl KEVTPO
Slavopung mou uTPEXav 1o 2019 aAAd Kal Adn To
2005. Na AGyoug GUYKPICIJOTNTOC, N OOANYN
VEPOU Kal TA TAPOYOPEVA ATORANTA YIO TO
£10¢ ava@opdadg 2019 vmoAoyioTnkKav €K VEOU
Bdaoel otaOgpov nediov.

ATORANTA: ATO To 2021, T MapaAyopevVA
anoBANTa dev MeEPIAAPPBAVOLV TTAEOV TNV IAD
TIOU TIPOKUTITEL OTIO TIG HOVADEC EMEEEPYATIAG
AUPATWV TWV EYKATACTACEWVY TOL OpiAov
L'Oréal.

Kotvotnteg Mpoypaupdtwv AAANAEYYUNG:
Koivotnteg mov npounBedouv tnv Gar-
nier J€ CLUOTATIKA KOl TWV OTOIWV TA
MEAN €EMW@EAOVVTAL ATO TO MPOYPAPHO
AANNAgYYyULNCG Tou OpiAou L'Oréal. O aplBuog
TWV KOIVOTHTWV Paciletal OTIG TIO TIPOCPATEC,
dlaBEaIpeg avaopeg (2021 1 2022).

AlkaloVxol Garnier x Plastics For Change:
IVO0i CUAAEKTEC QTIOPPILPATWY KAl T EAN TNG
OIKOYEVEIAC TOV. AUTOI Ol CUAAEKTEC TIAOCTIKWOV
umtooTnpidovTal HE EPYACIAKI] AO@PAAEILQ,
dikain auoifr], KATAPTION OE OIKOVOUIKA
O£uaTa, OTEYOOT), EKTAIOEVAOT KAl LYEIOVOUIKI)
MEPIOOAYN. #1 SUANEKTEC ATOPPIUPATWV TIOU
epyalovtal yia Tov Plastics For Change oto
TAQic10 TOL TpoypAPpaTOoC TNG Garnier. #2
AUECA PHEAN TNCG OIKOYEVEIOC TWV CULAAEKTWOV
QTMOPPIPPATWY TIoL gpydalovTal yia Tov Plastics
For Change oTto TAQiG10 TOL TIPOYPAUUATOG TNG
Garnier.
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Design and production
Agence 4uatre - www.4uatre.fr / Isho - www.isho.fr
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